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TO: ALL PARTIES AND THEIR ATTORNEYS OF RECORD

PLEASE TAKE NOTICE that on a date to be determined, in the courtroom of the
Honorable Margo K. Brodie, Courtroom 6F, United States District Court for the Eastern District
of New York, 225 Cadman Plaza East, Brooklyn, New York 11201, Rule 23(b)(3) Class Plaintiffs,
by and through their undersigned attorneys, will and hereby do move this Court for an order for
initial, partial distribution of settlement funds.

This motion is based upon this notice of motion and motion, the memorandum of points
and authorities in support thereof, the accompanying declarations of Cameron R. Azari and Loree
Kovach in support thereof, and such other matters and arguments as the Court may consider in the
hearing of this motion.

DATED: August 20, 2025 Respectfully submitted,

ROBINS KAPLAN LLP
K. CRAIG WILDFANG
THOMAS J. UNDLIN
RYAN W. MARTH

/s/ Ryan W. Marth
RYAN W. MARTH

2800 LaSalle Plaza

800 LaSalle Avenue South
Minneapolis, MN 55402-2015
Telephone: 612/349-8500
612/339-4181 (fax)

ROBBINS GELLER RUDMAN
& DOWD LLP
PATRICK J. COUGHLIN
ALEXANDRA S. BERNAY
655 West Broadway, Suite 1900
San Diego, CA 92101
Telephone: 619/231-1058
619/231-7423 (fax)
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BERGER MONTAGUE PC

H. LADDIE MONTAGUE, JR.
MERRILL G. DAVIDOFF
MICHAEL J. KANE

1818 Market Street, Suite 3600
Philadelphia, PA 19103
Telephone: 215/875-3000
215/875-4604 (fax)

Co-Lead Counsel for Plaintiffs
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I INTRODUCTION

On December 16, 2019, the Court granted final approval to this settlement which provides
a pro rata distribution of an approximately $5.5 billion settlement funds to merchants that accepted
Visa or Mastercard between 2004 and early 2019. ECF 7257-2 at Appendix I. Following the
Second Circuit’s affirmance of the settlement, the Court-Appointed Class Administrator (“Epiq”
or “Administrator”’) mailed, over several mailings, nearly 38 million claim forms to likely class
members.! The Court also approved an extensive education-and-outreach campaign, which Epiq
and (W)rightOn Communications (“(W)rightOn™), a public-relations firm, conducted at the
direction of Rule 23(b)(3) Class Counsel (“Class Counsel”). See ECF 8984; text-entry Order (Oct.
12, 2023) (granting funding request). These merchant-outreach efforts resulted in nearly 1.5
million claims filed, representing approximately 45% of the interchange fees identified in Epiq’s
records.

Because of certain outstanding legal disputes regarding payment facilitators (“PayFacs”)
and Branded Operators, and outstanding challenges to fee amounts or ownership of claims, full
payment of claims cannot be accomplished at this time.? After considerable discussion and
analysis with Epiq, Class Counsel respectfully request that this Court authorize an initial, partial
distribution of the settlement fund to those claimants that are not likely to be impacted by the
outstanding legal issues and whose claims are not otherwise in process or potentially subject to
future audits.

Specifically, the requested initial, partial distribution (the “Proposed Distribution’)
provides partial payment to merchants that accepted Epiq’s estimate of Interchange Fees paid,
whose claims are not subject to appeals, ownership or valuation disputes, or future audits and

whose partial payment would be at least $5.00 (“Proposed Distributees”). Kovach Decl., q16,

' Declaration of Cameron R. Azari (“Azari Decl.”), 94, filed concurrently herewith.

2 Declaration of Loree Kovach (“Kovach Decl.”), 915, filed concurrently herewith.

S1-
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18. The Proposed Distribution would disburse approximately $426 million to these merchants.
1d. 928.
II. CLAIMS ADMINISTRATION PROCESS

A. The Plan of Administration and Distribution Calls for a Pro Rata
Distribution of the Settlement Fund to Class Members

Under the approved Plan of Administration and Distribution, merchants that submitted
timely claims would receive settlement payments equal to their pro rata share of the settlement
fund, based on their Interchange Fees Paid relative to Interchange Fees Paid by all valid Claimants.
ECF 7257-2 at 1-2.3 The plan contemplates that a merchant’s Interchange Fees Paid are to be
calculated primarily based on the interchange fees that the merchant paid on its Visa transactions.
Id. at I-3. In the event that a merchant is dissatisfied with the data that the Administrator attributed
to it, the Administrator may request additional information from the merchant, so as to assist the
Administrator in locating the merchant’s data in its database. Finally, the plan gives merchants
the option to provide their own information to supplement the data that the Administrator was able
to locate based on identifying information associated with the merchant. /d. at I-5. If the merchant
is still dissatisfied with the fees attributed to it, it may appeal the Administrator’s determination to
the Special Master, and ultimately to this Court.

B. Epiq and Class Counsel Conducted an Extensive Notice and Publicity
Campaign

As previewed in the Court-approved Notice Plan (ECF 7257-2 at Appendix F & ECF
7361), Epiq and Class Counsel conducted an extensive notice and publicity campaign, both at the
time of preliminary approval and continuing throughout the claims-administration process. Azari
Decl., 997-14. The process began with Epiq working with the data it obtained from the Defendants

and others to compile a database of merchants that were likely to have accepted Visa and

3 For purposes of this motion, capitalized terms have the meanings given to them in the

Definitive Amended and Superseding Class Settlement Agreement.

.
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Mastercard during the fifteen-year class period.* Id., §8. Through a months-long process, Epiq
sorted through over 221 million merchant records to create a population of approximately 16
million likely class members. /d. Notice was provided to this population in 2019. Id.

Starting in December of 2023, Epiq mailed more than 38 million Claim Formes, initially to
the 16 million merchants identified above and later to additional merchants identified in data. Id.,
998, 11 (referencing Aug. 8, 2024 text-entry Order regarding ECF 9380). Many of the Claim
Forms were prepopulated with merchant-identifying information and estimated Interchange Fees
Paid and QR-code links to take the merchant to an online Merchant Portal that in many cases
allowed the merchant to view its data and take various actions related to its claim. /d., 19. The
claim forms were designed in conjunction with (W)rightOn — an award-winning public-relations
firm that Class Counsel engaged to assist in the claims process — to provide necessary information
to merchants in an official yet accessible and concise manner. /d., §52.

Epiq also maintained a Settlement Website (PaymentCardSettlement.com), which it
adapted to be consistent with the education-and-outreach campaign that Epiq, (W)rightOn, and
Class Counsel were conducting. In addition to containing the Merchant Portal, the Settlement
Website was the main source of official settlement information to merchants, and as of August 11,
2025, had more than 24 million individual page visits. 1d., §60.

While sending the Claims Forms via First Class Mail, Epiq simultaneously conducted an
extensive paid-media campaign calculated to reach members of the Class. The paid-media
campaign included 171 separate print publication units, with a combined circulation of more than
11.2 million and more than 1.2 billion internet impressions by adults. /d., §13. To reach potential
merchants whose native language is not English, Epiq purchased media in seven additional
languages. Id. The paid-media campaign included ads on streaming radio, internet banners, and

leading social media platforms, such as Facebook, Instagram, and TikTok. Id., 910, 36-51, 64.

4 Epiq was also able to make use of the data work that it performed from the time of the 2012

settlement to the Second Circuit’s reversal of that settlement.

_3-
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In addition to assisting with the design of the claim forms, (W)rightOn provided outreach
and educational support throughout the claims period. /d., §952-56. This support included creating
a “brand” for the settlement and ensuring that communications from Epiq and Class Counsel
adhered to accurate messages that were designed to increase awareness of and participation in the
settlement. (W)rightOn also arranged for media appearances for selected Class Representatives,
other members of the class, and Class Counsel to raise awareness of the settlement in the merchant
community. Id. (W)rightOn’s campaign generated more than 70 million impressions from media
mentions, social-media-influencer posts, and trade-association communications. Id., §55.

Throughout the claims period, Class Counsel and Epiq fielded inquiries from large and
small merchants regarding the claims process. Epiq staffed a call center to handle routine merchant
questions, which could be escalated to more senior Epiq employees or Class Counsel as
appropriate. See id., §f/61-62. Class Counsel communicated repeatedly with merchants and their
representatives by e-mail, telephone, and video conference, sometimes independently and other
times together with Epiq, depending on the nature of the merchant’s issue. Class Counsel believe
that this extensive notice and publicity campaign is a significant cause of the positive claims
results, reflecting claims representing approximately 45% of the interchange fees in Epiq’s
database.

C. A Large Number of Class Members, Representing a Large Portion of
the Transaction Volume in the Class Period, Submitted Claims

The settlement generated a high level of engagement among merchants. As of August 12,
2025, over 1.1 million registrants — corresponding to over 2 million Tax Identification Numbers
(“TINs”) — registered a merchant account. Kovach Decl., 8. The 2 million TINs linked to
merchant accounts include only those who had verified their connection to those TINs, either
through Epiq’s own records or with supplemental information provided by the claimant. /d., q7.

As of August 12, claims were submitted for the majority — approximately 1.4 million — of these

96340159.4



Case 1:05-md-01720-MKB-JAM  Document 9648-1 Filed 08/20/25 Page 7 of 12 PagelD
#: 548649

TINs.> Id., 8; see also infra §11I.A. The TINs for which claims were submitted represented more
than 45% of the interchange fee volume in Epiq’s database. Id.

After class members verified that they had authority for their respective TINs, they had the
ability to challenge Epiq’s calculation of their respective Interchange Fees Paid total. They could
do so through a multi-step process. Id., §10. The first step was to submit a “research request,”
whereby they provided information to Epiq, which Epiq then used to attempt to find additional
Interchange Fees Paid for that TIN in its database. Id. If this first step was unsuccessful or the
merchant remained dissatisfied, the merchant was given an opportunity to provide its own data,
for which Epiq retains the right to request verification. Id., q11.

D. Pending Appeals Make a Complete Distribution at This Time
Impractical

Two legal disputes — currently pending before the Second Circuit — affect Epiq’s ability to
make complete payments to the class at this time. The first involves PayFacs and poses the
question of whether PayFacs, such as Square or Intuit, or the merchant that takes payment through
them “‘accepted’ cards and thus is a member of the class. See ECF 9308. The second legal
dispute poses a similar class-membership question as between upstream oil companies — such as
Shell and Texaco — and the fuel retailers (so-called “Branded Operators™) that interact with and
sell fuel to the end consumer. ECF 9406.

Because of these appeals — and the associated uncertainty regarding certain merchants’
class membership — the Court ordered Class Counsel to establish trust accounts with settlement
funds attributable to, respectively Branded Operators and PayFacs merchants. ECF 9384; ECF
9450. Determining the precise interchange-fee volume of Branded Operators and PayFacs

merchants is not a straightforward task. There is still uncertainty surrounding the precise volume

> Some of the TINs for which claims were not filed were “in conflict” (more than one filer

claimed a connection to the TIN). Others had not yet provided sufficient proof of authority that
they could act for the TIN. Still others were linked to a registered account but the registrant did
not file the claim.

-5-
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of Interchange Fees Paid that will be claimed by the parties to the PayFacs and Branded Operator
disputes. Kovach Decl., qq12-14.

With respect to the PayFacs, for example, the data provided by the Defendants does not
contain a distinct identifier for “PayFac merchant.” Kovach Decl., §12.d. As a result, Epiq must
necessarily rely on proxy methods of identification, such as searching for TINs associated with the
payment facilitators themselves, which are by their nature imprecise. See id., q12.e. In addition,
the resolution of the PayFacs dispute will affect the necessary holdback amount because the
interchange-fee volume for filed claims is likely to be greater if the PayFacs are determined to be
class members than if the PayFacs merchants are determined to be in the class. /d., 9912.g-h.
Because the timing and result of the resolution of this dispute is unknown at this time, Epiq must
hold back funds based on the more conservative assumption —i.e., that the PayFacs will be
determined to have “accepted” cards. /d., 912.1.

Similarly, for the Branded Operators, the data in Epiq’s possession do not clearly identify
the population of merchants that contract with their fuel suppliers to receive card-acceptance
services. Id., §13. While Epiq can use various proxies for Branded Operators (such as the
Merchant Category Codes (“MCCs”) relating to fuel retailers), those too are imprecise. And like
the PayFacs issue, the resolution of the Branded Operator question will impact the amount of funds
which must be held back. 7d., §13.e.-f.

III. THE PROPOSED DISTRIBUTION IS IN THE BEST INTEREST OF THE
CLASS

While the ultimate resolution of the Lanning and Old Jericho appeals® is pending and funds
are held back to account for any outcome, it would be in the best interests of the class to make a

partial distribution to the subset of claimants whose payment eligibility is now certain.

¢ Old Jericho Enters., Inc. v. Visa, Inc., No. 20-cv-2394 (E.D.N.Y.); Lanning v. Visa, Inc., No.
21-cv-2360 (E.D.N.Y.); Camp Grounds Coffee, LLC v. Visa, Inc., No. 21-cv-3401 (E.D.N.Y.).
The Second Circuit has recently proposed both appeals be heard the week of October 13, 2025.
Case Calendaring, Old Jericho Enters., Inc. v. Visa, Inc., No. 24-2678 (2d Cir. July 9, 2025), ECF
90.

-6-
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Specifically, Class Counsel propose to distribute approximately $426 million to more than 605,000
claimants, after conducting a quality-control audit.” Kovach Decl., §28. The population of claims
included in the proposed partial distribution is limited to those that were timely, associated with a
valid TIN, and in agreement with the fees calculated by Epiq and reflected on the pre-populated
claim forms or the Merchant Portal. /d., §16. The Proposed Distributees will receive a percentage
of their pro rata share of the net settlement fund. Id., §923-24. This will ensure that no merchant
is overpaid now. Id. These claimants will receive the remaining portions of their pro rata shares
in a subsequent distribution.

A. A Large Portion of the Class Will Benefit from the Proposed
Distribution

As of August 12, 2025, claims have been submitted on behalf of 1,424,566 unique TINSs.
1d., 8. Most of these claimants (970,888) have agreed with the fee calculation reflected in Epiq’s
database. Id., 10.a. The remainder are either in conflict, currently before the Special Master,
have not submitted acceptable proof of authority, have requested that Epiq re-query its transaction
data, or, in the absence of applicable transaction data, submitted their own data to inform Epiq’s
fee calculation. /d., §910.b.-c. These requests are in process.

As detailed in the Kovach Declaration, a partial distribution is in the best interest of those
class members and in the interest of the claimants as a whole. A partial distribution now would
accord with the salutary goal of Rule 23(b)(3) settlements “to get as much of the available damages
remedy to class members as possible and in as simple and expedient a manner as possible.”
Newberg on Class Actions, §12:15.

Needless to say, any partial distribution should not jeopardize the eventual recovery of

those claimants whose claims are still in process, or whose claims are implicated in the Lanning

7 Class Counsel can provide the Court with a list of Claimant ID Numbers and corresponding

partial-payment amounts, under seal, upon request.

-7-
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and Old Jericho appeals. Accordingly, the proposed partial distribution is a conservative one,
carefully calculated by Epiq to comport with the approved Plan of Allocation.

In addition to untimely or in-process claims, as well as claims likely to be in audit
population, excluded from the proposed partial distribution are claims with MCC codes associated
with gasoline (i.e., implicated in the Old Jericho appeal) or claims from known Payment
Facilitators or submerchants (i.e., implicated in the Lanning appeal). Kovach Decl., §412-14. The
current proposed partial distribution would also exclude otherwise eligible claims whose estimated
partial pro rata payment would be less than $5.00; those claims would be paid out in a single
tranche at a later date. Id., 18. This accounts for nearly 100,000 claims in the initial population.
Id.

After applying these criteria —and conducting rigorous quality checks on the resulting
distribution universe (see id., J19) — Epiq arrived at a population consisting of 605,472 merchant
claims filed by 499,175 registrants (“Proposed Distributees™). Id., 928. These claimants’ total
interchange fees is $36,151,062,607.90; the proposed partial distribution amount is
$426,063,670.16. 1d.

This sum of $426,063,670.16 reflects several conservative assumptions designed to
eliminate any risk of this partial distribution harming future claimants. Notably, to estimate what
percentage of total claimant fees the Proposed Distributees’ $36,151,062,607.90 in interchange
fees represents, Epiq used as the denominator not the sum total of interchange fees associated with
submitted claims, but rather the interchange fees reflected in the complete universe of transaction
data in Epiq’s possession —a sum more than twice as large. Id., 23. In addition, Epiq
conservatively deducted from the net settlement amount available for distribution anticipated
future costs, and did not include future accrued interest. Id., 925.

The Court-approved Plan of Administration and Distribution proposed distributing the cash
fund to eligible claimants pro rata through a process that is fair, equitable, simple, cost-effective,
and minimally burdensome. ECF 7257-2 at I-2. The proposed partial distribution comports with

these values. It will enable eligible claimants with the clearest, non-controversial claims to receive
-8-
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a partial payment of their pro rata share of the net settlement fund now. And, because of the
conservative holdback amount, it will ensure that the full measure of remedy damages remains
available to claimants with more complex or controverted claims who require additional time for
appeals and/or fee calculation.®

IV.  CONCLUSION

Because the proposed partial distribution is in the best interests of the claimants as a
whole — benefitting a majority of claimants with an expeditious partial distribution, while
protecting those claimants for whom a distribution is not yet ripe — Class Counsel respectfully
request that the Court grant the motion.

DATED: August 20, 2025 Respectfully submitted,

ROBINS KAPLAN LLP
K. CRAIG WILDFANG
THOMAS J. UNDLIN
RYAN W. MARTH

/s/ Ryan W. Marth
RYAN W. MARTH

2800 LaSalle Plaza

800 LaSalle Avenue South
Minneapolis, MN 55402-2015
Telephone: 612/349-8500
612/339-4181 (fax)

8 This Court has previously approved preliminary, partial distributions in large antitrust

settlements, when doing so is in the best interests of the class. See, e.g., In re Air Cargo Shipping
Servs. Antitrust Litig., No. 06-md-1775 (E.D.N.Y.) text-entry orders granting ECF 1526 (Aug. 25,
2011)) & ECF 1781 (Jan. 4, 2013); Air Cargo, ECF 2450; Air Cargo, ECF 2503; Air Cargo, ECF
2509; Air Cargo, ECF 2478.

-9.-
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UNITED STATES DISTRICT COURT
EASTERN DISTRICT OF NEW YORK

IN RE PAYMENT CARD No. 05-MD-01720 (MKB) (JO)
INTERCHANGE FEE AND MERCHANT
DISCOUNT ANTITRUST LITIGATION

This Document Applies to: All Cases.

DECLARATION OF CAMERON R. AZARI, ESQ., ON IMPLEMENTATION OF
CLAIM PHASE NOTICE

I, Cameron R. Azari, Esq., hereby declare and state as follows:

1. My name is Cameron R. Azari, Esq. I have personal knowledge of the matters set
forth herein, and I believe them to be true and correct.

2. I am a nationally recognized expert in the field of legal notice and I have served as
an expert in dozens of federal and state cases involving class action notice plans.

3. I am a Senior Vice President of Epiq Class Action & Claims Solutions, Inc. (“Epiq”)
and the Managing Director of Epiq Legal Noticing (aka Hilsoft Notifications), a business unit of
Epiq that specializes in designing, developing, analyzing, and implementing large-scale, un-biased,
legal notification plans. Hilsoft Notifications was recently rebranded as Epiq Legal Noticing.

4. This declaration describes the successful implementation of the Claim Phase Notice
Plan (“Notice Plan” or “Plan”) for the parties’ settlement between the Rule 23(b)(3) Class
Plaintiffs and the Defendants in In re: Payment Card Interchange Fee and Merchant Discount
Antitrust Litigation, MDL 1720 in the United States District Court for the Eastern District of New
York. Epiq conducted an extensive notice and publicity campaign, both at the time of preliminary
approval and continuing throughout the claims-administration process. As described herein, the
Notice Plan for the claim phase as designed and implemented reached the greatest practicable
number of Settlement Class members and was consistent with the Notice Plan presented to and
approved by the Court. This was a massive effort. Epiq received and analyzed more than 40

million data records and hundreds of billions of rows of transactions data, sent more than 38
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million mailed Claim Forms, of which approximately 82% were successfully delivered, and
implemented a comprehensive Media Plan that included more than 1.2 billion digital and social
media notices (one of the largest digital noticing campaigns ever implemented for a class action case).

5. I previously executed my Declaration of Cameron R. Azari, Esq., on Proposed
Settlement Class Notice Program (“Notice Plan Declaration”) dated August 31, 2018, which
detailed Epiq’s class action notice experience and attached Epiq’s curriculum vitae. I also
provided my educational and professional experience relating to class actions and my ability to
render opinions on the overall adequacy of notice programs. Subsequently, I executed my
Declaration of Cameron R. Azari, Esq., on Implementation and Adequacy of Settlement Notices
and Notice Plan (“Implementation Declaration) on June 6, 2019, which described the successful
implementation of the Settlement Class Notice Program and provided settlement administration
statistics. In addition, I executed my Supplemental Declaration of Cameron R. Azari, Esq., on
Implementation and Adequacy of Settlement Notice Plan (“Supplemental Implementation
Declaration”) on August 7, 2019, which provided updated administration statistics following the
implementation of the Settlement Notice Plan.

6. The facts in this declaration are based on my personal knowledge, as well as
information provided to me by my colleagues in the ordinary course of my business at Epiq and
Epiq Legal Noticing (hereinafter “Epiq”).

OVERVIEW

7. As detailed in my Implementation Declaration, after preliminary approval, Epiq
successfully implemented the initial Notice Plan. This declaration details the notice activities
undertaken for the claim phase, provides “proofs of performance,” and explains how and why the
Notice Plan was comprehensive, well suited to the Class, and conformed to the standards that
federal courts and jurisprudence require. Epiq successfully implemented all aspects of the Notice

Plan for the claim phase.
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8. Considerable efforts were undertaken by Epiq to compile a database of individuals
and entities that have accepted MasterCard or Visa during the 15-year class period stretching from
January 1, 2004 to January 25, 2019. The process began with Epiq working within the data it
obtained from the Defendants and others to compile a database of merchants that were likely to
have accepted Visa and Mastercard during the fifteen-year class period.! Initially more than 221
million merchant records were gathered from MasterCard, Visa and the largest U.S. payment
processors resulting in a database of more than 16 million distinct merchant records. Additional
data provided by Visa after the 2019 Notice mailing, and additional details from Visa about how
to interpret that data, resulted in more than 38 million distinct merchant records in total.

0. Since the precise number of Settlement Class members is unknown, the measured
media selections to reach Settlement Class members were established based on three broad target
audiences: (1) U.S. Adults aged 18+; (2) U.S. Adults who are Business Owners; and (3) U.S.
Adults who are in Business and Finance Occupations.

10. To date, the Notice Plan has been implemented as ordered by the Court, including
dissemination of the Claim Form to likely Rule 23(b)(3) Settlement Class members via postal mail
and a Media Plan with an extensive schedule of well-read consumer magazines, national business
publications, U.S. territories newspapers, digital notices, social media notices, Satellite radio, and
streaming radio/television.? Notice placements also appeared in non-measured trade, business and
specialty publications, local business journals, specialty language publications, sponsored search
listings, a Case Website, and an extensive public relations campaign with (W)right On

Communications, Inc., (“(W)right On”) providing additional notice exposures.

! Epiq was also able to make use of the data work that it performed from the time of the 2012
Settlement to the Second Circuit’s reversal of that Settlement.

2 The Media Notice Plan that was implemented for the claim phase was modeled after the Media
Notice Plan that Epiq designed and implemented for the initial notice efforts as detailed in my
2019 Implementation Declaration. The Media Notice Plan for the claim phase was updated to
replace media publications such as Parade Magazine and People en Espanol, which no longer
exist with modern media options such as streaming radio and television.
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11. Commencing on December 1, 2023, Epiq sent a total of 38,185,025 individual Claim
Forms to Settlement Class members by USPS first class mail. This campaign consisted of an
initial 18.5 million Claim Forms mailed to merchants, starting in December 2023 into early 2024.
An additional 19.6 million Claim Forms were mailed to additional potential Settlement Class
members, identified based on additional data and information from Visa, commencing in
September 2024, following the Court’s August 8, 2024, Order, ECF 9380 granting an extension
of the claim filing deadline and ordering Claim Forms to be mailed to these potential Settlement
Class members. Complimenting this massive individual direct mailing effort, the measurable paid
media effort alone reached 89.3% of all U.S. Adults aged 18+ with an average frequency of 5.0
times, 89.7% of all U.S. Adults who are Business Owners with an average frequency of 5.2 times,
and 89.4% of all U.S. Adults in Business and Finance Occupations with an average frequency of
4.6 times.?

12.  Notreflected in the calculable reach and average frequency of exposure are additional
efforts that were utilized, but for which reach and average frequency of exposure are either
incalculable or provide qualitative, not quantitative, enhancement (e.g., the notice placements in
trade, business and specialty publications, local business journals, specialty language publications,
sponsored search listings, a Case Website, and an extensive public relations campaign with
(W)right On . A significant number of Settlement Class members were smaller businesses, and
many represented diverse and/or underserved communities where language or history created
additional obstacles to communicating regarding the Settlement. For these reasons, noticing
efforts and resources were intentionally targeted to ensure the message reached diverse business

communities.

3 Reach is defined as the percentage of a class exposed to notice, net of any duplication among
people who may have been exposed more than once. Notice exposure is defined as the opportunity
to see a notice. The average frequency of notice exposure is the average number of times that
those reached by a notice would be exposed to the notice.
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13.  Altogether, the significant paid media effort included 171 separate print publication units
with a combined circulation of more than 11.2 million and more than 1.2 billion adult internet digital
impressions. While the majority of the components of the Notice Plan appeared in English, the Notice
was also published in seven additional languages (Spanish, Chinese, Japanese, Korean, Russian, Thai,
and Vietnamese) to reach Settlement Class members whose native language is not English.

14. All documents were designed to be noticeable, clear, simple, substantive, and
informative. No significant or required information was missing.

15. In my opinion, the Notice Plan fairly and adequately covered and notified the Class
about their right to file a claim without excluding any demographic group or geographic area.

16. In my opinion, each person reached has been provided with adequate time prior to
the Claims Deadline to accomplish what is necessary for filing a claim.

NOTICE PLAN IMPLEMENTATION

Individual Notice — Direct Mail

17.  Epiq worked with the settling parties to develop a notice database using the extensive
data developed for the initial notice phase, combined with additional data provided by Visa and
Mastercard, and 2013-forward acquirer records. Historically, Epiq received and reviewed
221,872,131 rows of data containing merchant name, address and related information (Epiq received
and processed 115,045,756 records as part of the prior, 2013 notice effort and an additional
106,826,375 records for transactions that occurred since that time). This data was obtained from
Visa, Mastercard, settling banks, and third-party acquirers. Epiq combined and de-duplicated the
data as appropriate. As with the data used for individual notice for the proposed 2012 settlement,
extensive data analysis efforts were undertaken to maximize the accuracy of the deduplication efforts
and to enhance the deliverability of the mailing effort. To the extent reasonably possible, separate
records were “rolled-up” into one record for the notice mailing. After reasonable efforts to
normalize, combine and de-duplicate these multiple datasets, Epiq determined that there were

38,185,025 records that would be mailed individual notice. See Kovach Declaration.
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18.  Prior to mailing, all mailing addresses were checked against the National Change
of Address (“NCOA”) database maintained by the United States Postal Service (“USPS”).* Any
addresses that are returned by the NCOA database as invalid were updated through a third-party
address search service. In addition, the addresses were certified via the Coding Accuracy Support
System (“CASS”) to ensure the quality of the zip code, and verified through Delivery Point
Validation (“DPV”) to verify the accuracy of the addresses. This address updating process is
standard for the industry and for the majority of promotional mailings that occur today.

19. Commencing on December 1, 2023, Epiq disseminated 38,185,025 Claim Forms
via USPS first class mail to likely Settlement Class members. The Claim Form, sent by postal
mail, was an 8" x 11” page including brief information about: 1) the Settlement and the
Merchant’s associated Interchange Fees; 2) where Interchange Fees were located in the transaction
data for the Merchant, 3) the amount of Interchange Fees for each merchant — pre-populated on
the Claim Form; and 4) if Interchange Fees for the Merchant were not available, a field for the
Merchant to submit their estimated Interchange Fee amount or select a box asserting that they do
not know the amount of fees paid during the Class Period and would like the fees calculated for
them. Many of the Claim Forms were prepopulated with merchant-identifying information and
estimated Interchange Fees Paid and QR-codes and links to take the merchant to an online
Merchant Portal that in many cases allowed the merchant to view its data and take various actions
related to its claim. There were four types of Claim Forms, including: 1) Pre-Populated Claim
Form (with transactional data); 2) No Transactional Value with Tax ID Claim Form; 3) No
Transactional Value without Tax ID Claim Form; and 4) Blank Claim Form (for Class Members

without any available data). The Claim Forms are included as Attachment 1.

4 The NCOA database contains records of all permanent change of address submissions received
by the USPS for the last four years. The USPS makes this data available to mailing firms and lists
submitted to it are automatically updated with any reported move based on a comparison with the
name and known address.
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20.  The return address on the Claim Form is ‘“Payment Card Interchange Fee
Settlement.” The address panel of the envelope containing the Claim Form had a bold callout on
the back: (“Itis time to file your claim for your share of the $5.5+ billion settlement for anyone
that accepted Visa or Mastercard from January 1, 2004 through January 25, 2019.”). It also
stated: (“Enclosed claim form approved by U.S. Federal Court”).

21. The return address on the Claim Form was a post office box that Epiq maintains for
this action. The USPS automatically forwarded Claim Forms with an available forwarding address
order that has not expired (“Postal Forwards™). Claim Forms returned as undeliverable were re-mailed
to any new address available through USPS information, (for example, to the address provided by the
USPS on returned mail pieces for which the automatic forwarding order had expired but was still
within the time period in which the USPS returned the piece with the address indicated), or to better
addresses that were found using a third-party address lookup service. Upon successfully locating better
addresses, Claim Forms were promptly remailed. Epiq has re-mailed over six million Claim Forms.

22.  Additionally, Claim Forms were mailed to all persons/entities who requested one
via the toll-free telephone number or other means. The contents of the Claim Forms are also
available to download or print at the Case Website, www.paymentcardsettlement.com (in English,
Spanish, Chinese, Japanese, Korean, Russian, Thai, and Vietnamese).

Media Notice Plan

23.  To guide the selection of measured media in reaching Settlement Class members, the
Notice Plan focused the reach to three target audiences including (1) U.S. Adults aged 18+; (2) U.S.
Adults who are Business Owners; and (3) U.S. Adults who are in Business and Finance Occupations.

National Consumer Magazine Publications

24.  To target all demographic groups, the Publication Notice appeared in two selected
leading weekly and monthly publications. The Notice appeared twice in each People and Sports
lllustrated, for a total of four insertions. The Notice appeared as a highly visible, full page notice in

each publication. The Notice ran on the dates and pages indicated below:
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Publication On-Sale Dates Page Positions
People 1/5/24 & 3/1/24 76 & 28
Sports lllustrated 1/30/24 & 2/27/24 21 & 21
25.  The selected publications have a combined circulation of 3.5 million. The

Publication Notice is included as Attachment 2. Individual tear sheets of the Notice as it appeared
in each of these selected consumer magazine publications are included as Attachment 3.
U.S. Territories Newspapers
26.  The Publication Notice appeared once as a standard magazine sized, full page
ad unit in English and Spanish language newspapers targeting the U.S. territories. Specifically,

the Publication Notice ran on the dates and pages in the following five newspapers indicated

below:

Publication Distribution On-Sale Date  Page Position
El Nuevo Dia Puerto Rico 1/3/24 11
El Vocero De Puerto Rico Puerto Rico 1/3/24 12
Primera Hora Puerto Rico 1/3/24 19
Samoa News American Samoa 1/3/24 B8
Virgin Islands Daily News U.S. Virgin Islands 1/3/24 9

27.  The selected publications have a combined circulation of over 442,000. An

example of the Notice as it appeared in these publications is included as Attachment 4. Individual
tear sheets for each U.S. territories newspaper insertion have been collected by Epiq and are
available upon request.
National Business Publications
28.  To target business owners and adults in business and finance occupations, the
Publication Notice appeared in seven selected leading national business publications as a full-page
or equivalent size ad unit. The selected publications include some of the largest circulating

newspapers in the U.S.
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Publication On-Sale Date(s) Page Position(s)
Barrons 1/6/24 & 3/6/24 6&9
Financial Times 1/5/23 3
Forbes 2/21/24 29
Fortune 2/20/24 & 4/23/24 11 & 29
Investors Business Daily 1/8/24 A7
New York Times 1/7/23 5
Wall Street Journal 1/6/24 B11
29.  The selected seven business publications have a combined circulation of over 2.2

million. An example of the Publication Notice as it appeared in these selected national business
publications is included as Attachment 5. Individual tear sheets for each business publication
insertion have been collected by Epiq and are available upon request.
Trade & Specialty Publications
30.  The Publication Notice appeared in 15 selected trade & specialty publications once
or twice as a full page or equivalent size ad unit for a total of 23 insertions, three times as a half
page ad and once as a full page spread. A complete list of the trade & specialty publications in

which the Publication Notice appeared is included below.

Publication On-Sale Date(s) Page Position(s)
Crain's New York 1/8/24 & 2/26/24 7&5
Crain's Chicago 1/8/24 & 2/26/24 9&5
Crain's Detroit 1/8/24 & 2/26/24 9&7
Crain's Cleveland 1/8/24 & 2/26/24 5&5
Convenience Store News 1/14/24 33

Mass Market Retailers 1/15/24 & 2/26/24 7& 13
Supermarket News 2/6/24 16-17
C-Store Decisions 1/8/24 51

CSP Magazine Dec 2024 & Jan 2025 75 & 34
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Publication On-Sale Date(s) Page Position(s)
NACS Dec 2024 & Jan 2025 36 & 46
FabriCare Q22025 7

Hardware Retailing March 2024 57

Clean Facts Q2 2024 8

Total Food Service March 2024 & April 2024 57 & 57

Retail Merchandiser (digital only) 1/15/24 2

31. The selected publications, which include all editions of Crain’s, have a combined

circulation of over 558,000. An example of the Publication Notice as it appeared in these
publications is included as Attachment 6. Individual tear sheets for each trade, business and
specialty publication insertion have been collected by Epiq and are available upon request.
Local Business Journals
32. The Publication Notice appeared twice as a full-page ad unit in local business journals

and covering all major metropolitan areas in the United States in English. More details regarding the

selected publications, on-sale dates, and page position are included in the following table.

Local Business Journal On-Sale Dates Page Positions
Albany Business Review 1/5/24 & 3/1/24 9&7
Albuquerque Business First 1/5/24 & 3/1/24 3&7
Atlanta Business Chronicle 1/5/24 & 3/1/24 2&13
Austin Business Journal 1/5/24 & 3/1/24 5&5
Baltimore Business Journal 1/5/24 & 3/1/24 32 (]?lgzlékCCOZf/?r;& 24
Birmingham Business Journal 1/5/24 & 3/1/24 11&7
Boston Business Journal 1/5/24 & 3/1/24 5&24
Buffalo Business Journal 1/5/24 & 3/1/24 5&7
Charlotte Business Journal 1/5/24 & 3/1/24 5&2
Cincinnati Business Courier 1/5/24 & 3/1/24 7&9
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Local Business Journal On-Sale Dates Page Positions
Columbus Business First 1/5/24 & 3/1/24 2&2

Dallas Business Journal 1/5/24 & 3/1/24 9&5
Dayton Business Journal 1/5/24 & 3/1/24 5&5
Denver Business Journal 1/5/24 & 3/1/24 5&5

Triad Business Journal 1/5/24 & 3/1/24 | 24 (Back Cover) & 9
Pacific Business News 1/5/24 & 3/1/24 5&13
Houston Business Journal 1/5/24 & 3/1/24 44 & 48
Jacksonville Business Journal 1/5/24 & 3/1/24 7&7
Kansas City Business Journal 1/5/24 & 3/1/24 5&5
Louisville Business First 1/5/24 & 3/1/24 5&5
Memphis Business Journal 1/5/24 & 3/1/24 5&5

South Florida Business Journal 1/5/24 & 3/1/24 | 32 (Back Cover) & 13
Milwaukee Business Journal 1/5/24 & 3/1/24 | 28 (Back Cover) & 7
Minneapolis/St. Paul Business Journal 1/5/24 & 3/1/24 5&10
Nashville Business Journal 1/5/24 & 3/1/24 9&5
Orlando Business Journal 1/5/24 & 3/1/24 24 &5
Philadelphia Business Journal 1/5/24 & 3/1/24 5&5
Phoenix Business Journal 1/5/24 & 3/1/24 5&5
Pittsburgh Business Times 1/5/24 & 3/1/24 7&5
Portland Business Journal 1/5/24 & 3/1/24 | 24 (Back Cover) & 5
Triangle Business Journal 1/5/24 & 3/1/24 5&5
Sacramento Business Journal 1/5/24 & 3/1/24 5&5

San Antonio Business Journal 1/5/24 & 3/1/24 3&3

San Francisco Business Times 1/5/24 & 3/1/24 5&3

Silicon Valley Business Journal 1/5/24 & 3/1/24 5&7

Puget Sound Business Journal 1/5/24 & 3/1/24 5&5
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Local Business Journal On-Sale Dates Page Positions
St. Louis Business Journal 1/5/24 & 3/1/24 5&7
Tampa Bay Business Journal 1/5/24 & 3/1/24 5&7
Washington Business Journal 1/5/24 & 3/1/24 24 &9
Wichita Business Journal 1/5/24 & 3/1/24 16 &5
Alaska Journal of Commerce 1/7/24 & 2/25/24 5&3
Central New York Business Journal 1/15/24 & 2/26/24 9&9
Business Record (Central lowa) 1/5/24 & 3/1/24 | 28 (Back Cover) & 2
Westfair Business Journal (f/k/a Fairfield County
Business Journal & Westchester County Business 1/8/24 & 2/26/24 3&5
Journal (Combined Online Issue)
Long Island Business News 1/5/24 & 3/1/24 T&2
Los Angeles Business Journal 1/8/24 & 2/26/24 9& 13
Mississippi Business Journal (Jackson) 1/12/24 & 3/8/24 39& 11
New Orleans City Business 1/12/24 & 3/8/24 5&2
NJBIZ 1/8/24 & 2/26/2024 5 & Back Cover
Orange County Business 1/8/24 & 2/26/2024 5&5
Pacific Coast Business Times 1/5/24 & 3/1/24 16A & 2A
Rochester Business Journal 1/5/24 & 2/23/24 3&3
San Diego Business Journal 1/8/24 & 2/26/24 9&5
San Fernando Valley Business Journal 1/15 & 2/26/24 13& 17
North Bay Business Journal 1/8/24 & 2/26/24 14&9
The Journal Record (Oklahoma) 1/3/24 & 2/28/24 3A & 5A
33.  The selected 56 local business journals have a combined circulation of more than

675,000. An example of the Publication Notice as it appeared in these publications is included as

Attachment 7. Individual tear sheets for each trade, business and specialty publication insertion

have been collected by Epiq and are available upon request.
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34.  To target foreign language business owners and adults in business and finance

occupations affected by the Settlement, the Publication Notice appeared in 87 specialty language

and targeted newspapers. The Publication Notice appeared as a full-page ad unit or equivalent

size two times in selected daily or weekly publications and one time in selected monthly

publications for a total of 172 insertions. The Publication Notice was translated into Spanish,

Chinese, Japanese, Korean, Russian, and Vietnamese.

Specialty Language and

) NS Distribution On-Sale Dates Page Positions
Afro-American Washington, DC 1/6/2024 & 3/2/2024 A6 & AS
Al Dia Dallas / Ft. Worth 1/3/2024 & 2/28/2024 10A & 10A
Al Dia Philadelphia 1/3/2024 & 2/28/2024 10A & 10A
Asian Journal (Las Vegas) Las Vegas 1/4/2024 & 2/29/2024 3&3
Asian Journal (Los Angeles) Los Angeles 1/6/2024 & 3/2/2024 A8 & A8
Atlanta Inquirer Atlanta 1/6/2024 & 3/2/2024 5&5
Atlanta Voice Atlanta 1/5/2024 & 3/1/2024 7&7
4/4/2024, 4/18/2024,
Black Star News New York 5/9/2024, 5/16/2024 (print) N/A
4/4/2024 - 5/29/2024 (digital)
Boston Banner (Baystate Banner) Boston / 1/4/2024 & 2/29/2024 16 &7
Manchester
California Journal Los Angeles 1/5/2024 & 3/1/2024 24 & 24
Chicago Citizen Newspaper Chicago 1/3/2024 & 2/28/2024 6 &7
Group (5 Papers)
gfhlzz Press- P hiladelphia Philadelphia 1/5/2024 & 3/1/2024 All & Al
Chinese Daily News - (World Los Angeles 1/4/2024 & 2/29/2024 Al6 & A16
Journal Los Angeles)
Crusader Group (Chicago-Gary - Chicago 1/6/2024 & 3/2/2024 16/9 & 9/9
Forced Combo)
Daily Sun New York New York 1/5/2024 & 3/1/2024 6 &5
Dallas Chinese News Dallas/Ft. Worth 1/5/2024 & 3/1/2024 A7 & Bl14
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Page Positions

Dallas Examiner Dallas/Ft. Worth 1/4/2024 & 2/29/2024 3&3

El Diario New York 1/3/2024 & 2/26/2024 9&7
El Especialito - Northern Jersey New York 1/5/2024 & 3/1/2024 5&5

El Mundo Boston/Manchester 1/4/2024 & 2/29/2024 3&3

San
El Observador Francisco/Oakland/ 1/5/2024 & 3/1/2024 13&3
San Jose

El Planeta Boston/Manchester 1/12/2024 & 3/8/2024 5&17
El Pregonero Washington, DC 1/18/2024 & 3/21/2024 9&9
El Reportero O:ﬁ; rf;a/nscfnc}’ 0/ | 1/5/2024 & 3/1/2024 8&S8
El Sol Latino (Philadelphia) Philadelphia 1/4/2024 & 2/29/2024 19 & 15
El Tiempo Latino Washington, DC 1/5/2024 & 3/1/2024 A7 & A7
g’;;ffnf imes - Chicago (Chinese Chicago 1/5/2024 & 3/1/2024 BI2 & B12
gz;’;fnf imes - Dallas (Chinese | pyojas/br Worth | 1/5/2024 & 3/1/2024 BS & BS
fgg;he ;’”;Zf ; ()]X)ew York New York 1/5/2024 & 3/1/2024 A12 & A12
?gg;he g";fif t;.OI; ﬁ”'l“de’ph"“ Philadelphia 1/5/2024 & 3/1/2024 BI2 & BI2
Forward Times Houston 1/3/2024 & 2/28/2024 6B & 6A
Houston Defender Houston 1/4/2024 & 2/29/2024 12& 12
Houston Sun Houston 1/5/2024 & 3/1/2024 8 &8
Impacto Latino Newspaper New York 1/4/2024 & 2/29/2024 9& 11
Korea Daily - Los Angeles Los Angeles 1/3/2024 & 2/28/2024 7&9
Korea Daily - New York New York 1/3/2024 & 2/26/2024 7&9
Korea Times — Chicago Chicago 1/3/2024 & 2/28/2024 All & Al12
Korea Times - Los Angeles Los Angeles 1/5/2024 & 3/1/2024 AS & A28
Korea Times - New York Edition New York 1/3/2024 & 2/26/2024 AS & AS
Korean New York Daily (New New York 1/3/2024 & 2/26/2024 A2 & All

York 1lbo)
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Page Positions

Korean Phila Times Philadelphia 1/5/2024 & 3/1/2024 2&2
La Informacion Houston 1/4/2024 & 2/29/2024 5&5
La Opinion Los Angeles 1/3/2024 & 2/26/2024 7&5
La Opinion De La Bahia O:E& rf;ingfnc}’ 0/ | 1/7/2024 & 3/3/2024 3&3
La Raza Chicago 1/7/2024 & 3/3/2024 8&3
La Voz De Houston Houston 1/3/2024 & 2/28/2024 V3 & V10
La Voz Hispana New York 1/4/2024 & 2/29/2024 24 & 13
Lawndale Group News Chicago 1/4/2024 & 2/29/2024 5&12
Lighthouse (Los Angeles Edition) Los Angeles 1/30/2024 & 3/1/2024 91 & 92
Los Angeles News Observer Los Angeles 1/4/2024 & 2/29/2024 Al10 & All
Metro Chinese Weekly Philadelphia 1/5/2024 & 3/1/2024 A24 & A24
Metro Viet News Philadelphia 1/5/2024 & 3/1/2024 24 & 24
Mundo Hispanico Atlanta 1/4/2024 & 2/29/2024 7&3
NC Magazine National March 2024 8
New York Amsterdam News New York 1/4/2024 & 2/29/2024 11&7
New York Trend New York 1/4/2024 & 2/29/2024 2&2
Nguoi Viet Daily News Los Angeles 1/3/2024 & 2/26/2024 Al2 & A8
Novedades News Dallas / Ft. Worth 1/3/2024 & 2/28/2024 12& 12
NY Japion New York 1/12/2024 & 3/1/2024 13& 13
Philadelphia Asian News Philadelphia 1/19/2024 & 3/8/2024 7&7
Philadelphia Observer Philadelphia 1/4/2024 & 2/29/2024 9&9
Philadelphia Sunday Sun Philadelphia 1/5/2024 & 3/1/2024 5&22
Philadelphia Tribune Philadelphia 1/3/2024 & 2/26/2024 5A & 5A
;ZZ% ine News - Los Angeles Los Angeles 1/5/2024 & 3/1/2024 24 & 24
Pinoy News magazine Chicago 2/1/2024 & 3/1/2024 21 & 21
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IR ) SR Distribution On-Sale Dates Page Positions
Targeted Newspapers
Post News Group Newspaper San Francisco /
Network Oakland / San Jose 1/3/2024 & 2/28/2024 7&8
Precinct Reporter/Tri-County
Bulletin/Long Beach Leader Los Angeles 1/4/2024 & 2/29/2024 6/A8 & 6A8
oo San Francisco /
Reporter Publications Oakland / San Jose 1/4/2024 & 2/29/2024 & 11
Rolling Out New York New York 1/4/2024 & 2/29/2024 12& 12
Russkaya Reklama - New York New York 1/5/2024 & 3/1/2024 | A31 & A29
Edition
Saigon Times Los Angeles 1/5/2024 & 3/1/2024 2C & 2C
San Francisco Bay View San Francisco /
Newspaper Oakland / San Jose 2/1/2024 & 3/1/2024 23 & 15
Seikatsu Press New York 1/13/2024 & 3/2/2024 2&2
Sing Tao Daily - Chicago Chicago 1/3/2024 & 2/26/2024 A7 & A7
Sing Tao Daily - New York) New York 1/3/2024 & 2/29/2024 A7 &, A7
Sing Tao Daily - Southern Los Angeles 1/3/2024 & 2/26/2024 Al6 & A16
California
Svet Chicago 1/5/2024 & 3/1/2024 4&11
US Asian Post (Chicago) Chicago 1/5/2024 & 3/1/2024 10 & 10
US Asian Post (Los Angeles) Los Angeles 1/5/2024 & 3/1/2024 10 & 10
US Asian Post (New York) New York 1/5/2024 & 3/1/2024 10 & 10
Via Times Chicago 1/10/2024 & 3/10/2024 3&3
Viet Bao Daily News - LA Edition Los Angeles 1/5/2024 & 3/1/2024 18 & 16
Vocero Hispano Boston / 1/5/2024 & 3/1/2024 7&7
Manchester

Washington Hispanic Washington, DC 1/5/2024 & 3/1/2024 24A & 24A
Washington Informer Washington, DC 1/4/2024 & 2/29/2024 17 & 19
Wave Community Newspapers Los Angeles 1/4/2024 & 2/29/2024 6&3
World Journal New York - New York 1/3/2024 & 2/26/2024 Al3 & Al4
Chinese Daily News

35. The selected specialty language and targeted newspapers have a combined

circulation of over 3.8 million. An example of the Notice as it appeared in these publications is
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included as Attachment 8. Individual tear sheets for each specialty language and targeted

newspaper insertion have been collected by Epiq and are available upon request. More details

regarding the selected publications, on-sale dates, and page position are included in the following table.
Digital Notice

36. The Notice Plan included targeted digital advertising in English and Spanish on the
selected advertising networks Google Display Network and Yahoo Audience Network, which
together represent thousands of digital properties across all major content categories. All Digital
Notices were designed to encourage engagement by Settlement Class members—by linking
directly to the Case Website, allowing visitors easy access to relevant information and documents,
including the Long Form Notice. Consistent with best practices, the Digital Notices used language
from the Long Form Notice headline, which allowed users to identify themselves as potential
Settlement Class members.

37.  The Digital Notices were also placed on the leading social media platforms in the
United States, including Facebook, Instagram, X (Twitter), LinkedIn, YouTube, Reddit, and
TikTok. For YouTube and TikTok, the Digital Notices were 30-second videos ads directing viewers
to the Case Website. The social media campaign targeted users based on job title as well as used
an interest-based approach which focuses on the interests that users exhibit while on the social
media platforms, capitalizing on the Target Audience’s propensity to engage in social media.

38.  Facebook is the leading social networking site in the United States with 60% of all
social media usage with 196 million users,” and Instagram has 171 million active users in the

United States.b

> Statista Digital 2024: Global Overview Report. Statista, founded in 2007, is a leading provider of
worldwide market and consumer data and is trusted by thousands of companies around the world for
data. Statista.com consolidates statistical data on over 80,000 topics from more than 22,500 sources
and makes.

6 Statista Digital 2024: Global Overview Report.
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39. X (Twitter) is a popular microblogging social media website that allows
posts/tweets containing images or videos. Users can like, comment, and share/retweet posts. X
has more than 103 million users in the United States.”

40.  LinkedIn is the world's largest professional network on the internet with more than
250 million members in the United States.®

41. YouTube is the largest streaming video website in the United States with over 253
million users.’

42.  Reddit is a widely used social forum website that contains more than one million
communities known as subreddits. These communities cover specific topics making this an ideal
platform to reach individuals with focused interests. Reddit has more than 57 million daily active
users in the United States.'”

43. TikTok is a short-form, video sharing app that is very popular among younger users.
Videos are in portrait orientation, and most are 30 seconds or less. The app has over 135 million
users in the U.S.!!

44. Digital Notices were also placed on the websites of several financial media outlets
mirrored in the print portion of the Notice Plan, including the WSJ.com, Bloomberg.com,
Forbes.com, Time.com, Fortune.com, Businessinsider.com, Inc.com, and Bizjournals.com.
Additional Spanish language and multi-cultural websites advertising in Spanish, Chinese,
Japanese, Vietnamese, Korean, Thai & Russian also ran. Finally, advertising ran in the following
trade websites: Totalfood.com, CSPDailyNews.com, FuelsMarketNews.com and Convenience.org.

45.  In addition, 30-second audio ad placements were purchased on popular podcasts

focused on content categories such as Entrepreneurship and Business/Professional News.

7 Statista Digital 2024: Global Overview Report.
8 Statista Digital 2024: Global Overview Report.
? Statista Digital 2024: Global Overview Report.
10 Statista Digital 2024: Global Overview Report.
I Statista Digital 2024: Global Overview Report.
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Examples of podcasts that aired the 30-second Notice include The Diary of a CEO, WorkLife with
Adam Grant, Smart Passive Income, The Ed Mylett Show, and The Prof G Pod with Scott
Galloway. Additionally, 30-second video ad placements were purchased on connected television
and streaming services including Hulu, Disney+, Fubo, Pluto TV, and Samsung TV. Notices were
also placed during traditional commercial breaks on ad-supported streaming plans and targeted to
individuals who consume business/financial oriented content online. Airing video ads notices on
streaming services allowed the digital notice to be distributed on any device where an individual
chose to consume their content and entertainment including mobile devices, tablets, computers,
and/or connected televisions.

46.  More details regarding the target audiences, distribution, specific ad types of the

Digital Notices, and the number of impressions are included in the following table:

Network/Property Target Audience Ad Size(s) Run Dates I’ZI; ';fj:;zzs
Google Display Al8+ 1/2/24 - 2/4/24 | 28,487,850
Network
A18+ and Affinity for
Google Display business owner
Network and/or business and 188,767,547
finance
Goosle Displa A 18+ and Intent for
Ne t\fork pray business owner and/or 183,566,878
business and finance
Yahoo Audience A18+; business and
Network finance content 370208;29506 122,026,424
.. A18+; business and ; 1/2/24 - 2/4/24
Bizjournals.com finance content 3(9)(7))83(5)0& 2/26/24 - 3/31/24 5,238,843
Bloombere.com A18+; business and 5/1/24 - 5/31/24 2732815
& finance content T
A18+; business and
Forbes.com finance content 5,166,379
A18+; business and
WSJ.com finance content 2,801,107
Time.com Al18+; business and 1,242,111
’ finance content -
Fortune.com Al8+; business and 1,276,371
’ finance content =
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Network/Property

Target Audience

Ad Size(s)

Filed 08/20/25

Run Dates

Page 20 of 166

Impressions
Delivered

A18+; business and

728x90,

Inc.com finance content 300x250, 1/2/24 - 2/4/24 1,137,352
A18+ busi d 300x600 & 2/26/24 - 3/31/24
BusinessiInsider.com > DUSINESS an X 5/1/24 - 5/31/24 1,257,468
finance content 970x250
totalfood.com Al18+ 300x250 5/1/24 - 5/31/24 n/a
300x250,
cspdailynews.com Al18+ 728x90, 12/1/24 - 1/31/25 77,189
300x50
970x90,
fuelsmarketnews.com Al8+ 450x75, 12/1/24 - 1/31/25 141,193
728x90
. 970x90,
convenience.org Al18+ 450x75 12/1/24 - 12/31/24| 140,061
bizjournals.com DMA
Targeted to Chicago Alg+ 357,197
bizjournals.com DMA Al 357.227
Targeted to Cleveland
bizjournals.com DMA 1/2/24 - 2/5/24
Targeted to Los Al18+ 728x90), 212624 - 3131124 350,083
Angeles 300x250,
bizjournals.com DMA 300x600 &
Targeted to New York Al18+ 970x250 357,200
e Alg+ 12024 - 2404 | 122423327
; — 2/26/24 - 3/31/24
Multi-cultural ' A18+; business and 5/1/24-5/31/24 | 65,928,259
Language Targeting finance content
Facebook Al8+ 1/2/24 -2/4/24 | 26,067,249
A18+ with interest in
Facebook Mastercard, Visa, business| 149,016,318
and/or small busmpss Newsfeed &
business & france or | IR | Va1ns
usiness & finance or -
Column
Facebook with demographics of g 5/1/24 - 5/31/24 39,017,128
small business owner
Facebook Al18+ with job title of 28,892,355

13

business owner

12 Spanish websites included Univision.com, Telemundo.com, Elpais.com, CNNespanol.cnn.com,
ESPNDeportes.com, and others.

13 Job titles included auto body owner, daycare owner, dry cleaner/laundromat owner, gym owner,
hotel/motel owner, landscaping owner, retail merchandise store owner, salon owner, spa owner,
restaurant owner, and others.
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Impressions
Delivered

Instagram Al8+ Newsfeed 1/2/24 -2/4/24 6,974,653

Network/Property Target Audience Ad Size(s) Run Dates

A18+ with interest in
Instagram Mastercard, Visa, business 32,047,687
and/or small business

Al8twhoarein |\ o ced | 12024 - 204024
business & finance or

Instagram with demoeranhics of 2/26/24 - 3/31/24 | 14,205,167
grap 5/1/24 - 5/31/24

small business owner

A18+ with job title of
Instagram business owner (same 15,544,933
as Facebook)

A18+ with interests in
business owner,
business & finance
and/or small business

Twitter 17,926,515

A18+ and Post Twitter Feed 1/2/24 - 2/4/24
Engagement Targeting Ads 2/26/24 - 3/31/24
for Business Owner, 5/1/24 - 5/31/24
Twitter Small Business Owner, 38,339,824
Visa Merchant Services
and/or Mastercard

Merchant Services

A18+ with job titles in LinkedIn

LinkedIn senior management'? Feed Ads

18,781,654

A18+ and Affinity for
YouTube business owner and/or 14,015,368
business and finance

A18+ and Intent for :30 second
YouTube business owner and/or video ads 1/2/24 - 2/4/24 13,844,888
business and finance 2/26/24 - 3/31/24

A18+ and select channel 5/1/24 - 5/31/24

YouTube and video targeting’’

7,276,448

A18+ targeted to feeds
r/Business, /SmallBusiness,
Reddit t/Entrepreneurs/,
/r/BusinessHub/ and

/r/Businessideas/

Reddit Feed

Ads 18,003,941

14 Job titles included Owner, Business Partner, CEO, President, Vice President, CFO, CTO, COO,
CIO, Business Director, Chief of Staff and/or Manager, among others.

15" Select channel and video targeting on youtube.com/Bloomberg, youtube.com/InsiderBusiness,
youtube.com/wsj, youtube.com/Forbes, youtube.com/markets, and/or youtube.com/CNBC, among others.
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. . Impressions
Network/Property Target Audience Ad Size(s) Run Dates Delivered
. A18+; business and :30 second | 2/26/24 - 3/31/24
TikTok finance content video ads 5/1/24 - 5/31/24 10,689,428
. A18+ Entrepreneurship,| . 1/2/24 - 2/4/24
}(T;‘ff;j;’ Zargli”g) ogle)|  Business news and 23 dsizcsgsd 2/26/24-3/31/24 | 6,479,097
POY, 2APpre, £ Professional content 5/1/24 - 5/31/24
. 1/2/24 - 2/4/24
+ . b
Streaming Television | 18 OEE;“SS '3?(12?;’;15‘1 2026/24 - 331124 | 6972,165
5/1/24 - 5/31/24
TOTAL 1,216,147,549
47. Combined, approximately 1.2 billion adult impressions were generated by these

Digital Notices during a five-month period.!® As applicable, clicking on the Digital Notice brought
the reader to the Case Website with detailed information about the case. Examples of the various
types of Digital Notices are included as Attachment 9.
Streaming Radio Campaign

48. The radio campaign component of the Notice Plan included radio spots strategically
designed to bring awareness of the Settlement to Settlement Class members. MRI-Simmons'’
syndicated data demonstrates that members of the Target Audience listen to radio an average of 15.5
hours per week.'® Internet streaming radio spots focused on stations of general interest and served on

internet and satellite radio via the Sirius XM Radio (app) and Pandora Streaming Radio, which is likely

16 The third-party ad management platform, ClickCease was used to audit the Digital Notice ad
placements. This type of platform tracks all Digital Notice ad clicks to provide real-time ad
monitoring, fraud traffic analysis, blocks clicks from fraudulent sources, and quarantines
dangerous IP addresses. This helps reduce wasted, fraudulent, or otherwise invalid traffic (e.g.,
ads being seen by ‘bots’ or non-humans, ads not being viewable, etc.).

17 MRI-Simmons is a leading source of publication readership and product usage data for the
communications industry. MRI-Simmons is a joint venture of GfK Mediamark Research &
Intelligence, LLC (“MRI”) and Simmons Market Research. MRI-Simmons offers comprehensive
demographic, lifestyle, product usage and exposure to all forms of advertising media collected
from a single sample. As the leading U.S. supplier of multimedia audience research, the company
provides information to magazines, televisions, radio, internet, and other media, leadlng national
advertisers, and over 450 advertising agencies—including 90 of the top 100 in the United
States. MRI-Simmons’s national syndicated data is widely used by companies as the basis for the
majority of the media and marketing plans that are written for advertised brands in the United States.

¥ MRI-Simmons 2024 Survey of the American Consumer®.
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to be listened to by the Target Audience. Sirius XM Radio and Pandora Streaming Radio were played
on desktop, mobile, tablet, television, and in automobiles (Sirius XM Radio in automobiles uses
satellite signal; however, users can stream the internet enabled content from their mobile devices). The
radio campaign consisted of 30-second streaming radio spots that aired nationwide and were designed
to drive individuals to the Case Website to learn more about the Settlement.

49.  Sirius XM Radio spots were targeted via news channels, specifically Bloomberg,
CNBC, CNN, Business Radio, and Fox Business. More than 1,100 spots aired via those channels.
The Pandora Streaming radio campaign delivered 5 million streaming radio spots nationwide and
were accompanied by more than 1.1 million Digital Notices on the Pandora app/website. The
streaming radio campaign ran for three separate time periods (“flights”) from January 8, 2024,
through May 31, 2024. The first flight ran from January 8, 2024, through January 28, 2024,
delivering 259 spots. The second flight ran from March 11, 2024, through March 31, 2024,
delivering 259 spots.'” The third flight ran from May 1, 2024, through May 31, 2024, delivering
584 spots. The streaming radio script is included as Attachment 10.

Internet Sponsored Search Listings

50.  To facilitate Settlement Class members with locating the Case Website, sponsored
search listings were acquired on the three most highly-visited internet search engines: Google,
Yahoo! and Bing. When search engine visitors searched on common keyword combinations such
as “Visa Mastercard Settlement,” “Interchange Fee Settlement,” or “Payment Card Settlement,”
the sponsored search listing was generally displayed at the top of the page prior to the search results
or in the upper right hand column.

51. The sponsored listings ran from December 1, 2023, through May 31, 2024, and
were displayed 1,729,240 times, resulting in 168,494 clicks that displayed the Case Website. A

complete list of the sponsored search keyword combinations is included as Attachment 11.

1% One makegood spot ran on April 4, 2024, which was originally scheduled to run on March 22, 2024.
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Examples of the sponsored search listing as displayed on each search engine are included as
Attachment 12.
PR Partnership with (W)right On Communications
52.  Epiq worked directly with (W)right On, an award-winning integrated strategic
communications firm based in San Diego, California. (W)right On was selected and engaged by
Class Counsel to lead the overall public relations effort surrounding the Claim Form mailing and
the claim phase in general. Epiq designed the Claim Forms in conjunction with (W)right On’s
feedback—to provide necessary information to merchants in an official yet accessible and concise
manner. (W)right On also supported creating a “brand” for the Settlement and ensuring that
communications from Epiq and Class Counsel adhered to intended messaging, which were
designed to increase awareness of and participation in the Settlement. (W)right On also arranged
for media appearances for selected Class Representatives, other Settlement Class members, and
Class Counsel to raise awareness of the Settlement in the merchant community.
53. (W)right On publicized and explained the claim filing process and ensured the paid
media program aligned with the public relations efforts and outreach program. Not only did
(W)right On’s outreach efforts reach the business community generally, it also targeted smaller
businesses, including those from diverse and/or underserved communities to ensure the noticing
reached all Class Members. More details regarding these efforts are explained in section 4.5 of
Attachment 14 described below. (W)right On’s curriculum vitae is included as Attachment 13.
54. (W)right On provided Class Member outreach and educational support throughout
the life of the claim filing period including the following:
e Branded educational materials delivered through email campaigns, an online
outreach kit, printed hard copies for in-person outreach at events and conferences,
image and video storytelling, and educational webinars including claim submission

demonstrations;
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e  Media materials and outreach in nine languages including a video news release
in English and Spanish;

e Social media channels, content and engagement across Facebook, X,
Instagram, YouTube, and TikTok as well as influencer content; and

e Outreach to hundreds of trade associations serving merchants and business
groups including small and diverse businesses.

55. Over a 14-month period, the outreach and education strategy generated more than
70 million impressions, including:

e 425 million impressions from more than 500 media mentions;

e  21.5 million impressions from social media content and influencers; and

e 6.4 million impressions from the membership of 300 trade associations and
business groups.

56. It is my understanding the outreach effort was recently awarded the Mark of Excellence
by the Public Relations Society of America regional chapter. A full Outreach and Education Program
Report as provided by (W)right On is included as Attachment 14.

Reminder Notice

57.  In an effort to increase claim filing, commencing on April 25, 2024, Epiq sent
12,660,711 Reminder Postcard Notices via USPS first class mail to those Settlement Class
members for whom a valid address was available and the initial Notice was not returned as
undeliverable, and who had not yet filed a Claim Form or registered via the Merchant Portal at the
website. The April Reminder Postcard Notices are included as Attachment 15.

58. Subsequently, commencing on November 4, 2024, Epiq sent 12,090,077 Reminder
Postcard Notices via USPS first class mail to those Settlement Class members for whom a valid
address was available and the initial Notice was not returned as undeliverable, and who had not
yet filed a Claim Form or registered via the Merchant Portal at the website. The November

Reminder Postcard Notices are included as Attachment 16.
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59. There was a substantial increase in claim filing activity after the claim stimulation
Reminder Postcard Notices were sent. The following graph illustrates the spikes in the claim filing

activity after sending the Reminder Postcard Notices.

Case Website

60.  Epiq continues to maintain and update the existing Case Website established on
December 7, 2012, (www.PaymentCardSettlement.com). Epiq adapted the Case Website to be
consistent with the education-and-outreach campaign that Epiq, (W)right On, and Class Counsel
were conducting. In addition to containing the Merchant Portal, the Case Website was the main
source of official settlement information to merchants. Settlement Class members are able to
obtain detailed information about the action, review important documents including, Notices and
answers to frequently asked questions (FAQs). At the onset of the claim phase, the website was
significantly updated to accept online claims, with a Merchant Portal that allowed merchants to
input their username and password (provided with the Claim Form) in order to file their claim.
Potential unidentified Settlement Class members who did not receive a mailed Claim Form could

also file a claim via the website. The Case Website was translated and is available in Spanish,
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Chinese, Japanese, Korean, Russian, Thai, and Vietnamese with translated versions of the Notices.
Links for each language and a corresponding country flag continue to be displayed prominently in
the upper right corner of all key pages of the website. The Case Website address was displayed
prominently on all notice documents. The Digital Notices linked directly to the Case Website. As
of August 11, 2025, there have been 4,803,520 unique visitor sessions to the Case Website and
24,038,024 web pages have been presented.
Toll-free Telephone Number

61. The existing toll-free telephone number (1-800-625-6440) continues to be available
and updated to allow Settlement Class members to call for additional information, listen to answers to
FAQs, request that a Claim Form be mailed to them and select to speak to a live operator during normal
business hours. The toll-free number was prominently displayed in the Notice documents as
appropriate. As of July 9, 2025, there have been 255,647 calls to the toll-free telephone number
representing 2,383,100 minutes of use, and service agents had handled 146,816 incoming calls
representing 1,952,681 minutes of use and 45,932 outbound calls representing 261,673 minutes of use.

62. Throughout the claim period, Epiq handled inquiries from large and small
merchants regarding the claim process, including routine merchant questions, which were
escalated to more senior Epiq employees or Class Counsel as appropriate.

Email Inbox and Postal Mailing Address

63. The existing postal mailing address and email address established for the case

continue to be available allowing Settlement Class members with the opportunity to request

additional information or ask questions.

CONCLUSIONS

64. To date, the Notice Plan for the claim phase has been implemented as ordered by
the Court, including dissemination of the Claim Form to likely Rule 23(b)(3) Settlement Class
members via postal mail and a Media Plan with an extensive schedule of well-read consumer

magazines, national business publications, U.S. territories newspapers, digital notices, social
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media notices, Satellite radio, and streaming radio/television. Notice placements also appeared in
non-measured trade, business and specialty publications, local business journals, specialty
language publications, sponsored search listings, a Case Website, and an extensive public relations
campaign with (W)right On, providing additional notice exposures.

65.  Based on conservative calculations, the combined measurable paid media effort
alone reached 89.3% of all U.S. Adults aged 18+ with an average frequency of 5.0 times, 89.7%
of all U.S. Adults who are Business Owners with an average frequency of 5.2 times, and 89.4% of
all U.S. Adults in Business and Finance Occupations with an average frequency of 4.6 times.

66.  Although not calculable, reach and frequency of exposure were enhanced further
by the individual notice effort, notice placements in trade, business and specialty publications,
local business journals, specialty language publications, sponsored search listings, and a Case
Website.

I declare under penalty of perjury that the foregoing is true and correct. Executed on

August 15, 2025. G%W

Cameron RAzari, Esq.
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Are you claiming on behalf of someone else? For claims that are determined eligible to receive a Settlement Payment, the resulting
check will be issued payable to _HOWEVER, if you want any change to the payee name that would be printed
on your check (if your business name has changed, or you believe you have authority for any reason to file on behalf of the named

Class Member), you must provide additional information to the Class Administrator. Please go to the Case Website or call the toll-free
number for assistance.
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No Transactional
Value with Tax ID
Claim Form
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and

By signing below, | attest that | have sufficient authority to submit this Claim Form for
affirm the merchant accepted Visa and/or Mastercard between January 1, 2004, and January 25, 2019.

Has your mailing address or contact information changed? Visit www.PaymentCardSettlement.com and
provide your TIN to update your contact information.

Are you claiming on behalf of someone else? For claims that are determined eligible to receive a Settlement
Payment, the resulting check will be issued payable to I HO\WEVER, if you want any change
to the payee name that would be printed on your check (if your business name has changed, or you believe
you have authority for any reason to file on behalf of the named Class Member), you must provide additional
information to the Class Administrator and/or submit your claim online. Please go to
www.PaymentCardSettlement.com or call 1-800-625-6440 for assistance.

Questions? Assistance with preparing your claim is available at no cost to you from the Class Administrator
and Class Counsel. Please email info@PaymentCardSettlement.com or call 1-800-625-6440.
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By signing below, | attest that | have sufficient authority to submit this Claim Form for
and affirm the merchant accepted Visa and/or Mastercard between January 1, 2004, and January 25, .

Are you claiming on behalf of someone else? For claims that are determined eligible to receive a Settlement Payment,
the resulting check will be issued payable TO_HOWEVER, if you want any change to the
payee name that would be printed on your check (if your business name has changed, or you believe you have authority
for any reason to file on behalf of the named Class Member), you must provide additional information to the Class

Administrator and/or submit your claim online. Please go to www.PaymentCardSettlement.com or call 1-800-625-6440 for
assistance.

Questions? Assistance with preparing your claim is available at no cost to you from the Class Administrator and Class
Counsel. Please email info@PaymentCardSettlement.com or call 1-800-625-6440.
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Blank Claim
Form
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Claim your share now.

Payment Card Interchange Fee Settlement

Tracking No-
Class Administrator

PO Box 2530 Submission Deadline:
Portland, OR 97208-2530 Februqry 4’ 2025

e COURT-APPROVED CLAIM FORM .

If your business accepted Visa and/or Mastercard between

2004 - 2019, you’re now eligible to claim your share of a
$5.5 billion Settlement.

A merchant (business owner) with Visa and/or Mastercard Interchange Fees Paid for the period from
January 1, 2004, to January 25, 2019 (the “Class Period”) is eligible to file a claim in this settlement. Visa and
Mastercard and their issuing banks (“Defendants”) are alleged to have violated the law because they wrongfully
inflatedInterchange Fees. Defendants say they have done nothing wrong. They claim their business practices are
legal. After years of appeals, the Settlement is now final, and it is time to file your claim for a Settlement Payment.
If you do not file a claim, you will not receive a Settlement Payment. Visit www.PaymentCardSettlement.com to get
detailed information about the Settlement.

Rather than submitting this form, you can go to www.PaymentCardSettlement.com and provide information about
your business in order to ask the Class Administrator to query the Defendants’ databases for qualifying Interchange
Fees Paid by your business. You will then be notified of Interchange Fees Paid identified by the Class Administrator and
then you can file a claim based on those figures or further work with the Class Administrator to validate your claim.

If you prefer to submit this Claim Form, provide the estimated dollar amount of your eligible Visa and/or Mastercard
Interchange Fees Paid for the period January 1, 2004, to January 25, 2019 then complete the Claim Form. If the Class
Administrator is unable to validate the Interchange Fees Paid you have claimed, you may later be required to submit
documents to support your claim. If you do not know your Interchange Fees Paid, check the box “I do not know” and
the Class Administrator will contact you about next steps.

As part of the Settlement, your actual recovery will not be the validated Interchange Fees Paid by your business, but
rather a percentage of the total based on a variety of factors including the total number of eligible claims submitted.

If you do not want to visit www.PaymentCardSettlement.com to submit your claim online, you may fill out the
information below and mail the completed form postmarked by February 4, 2025 to Payment Card Interchange Fee
Settlement, PO Box 2530, Portland, OR 97208-2530.

Class Period Interchange Fees Paid: Merchant U.S. Tax Identification Number (TIN):

| do not know.
$

Merchant Legal Name:

Street Address:

City, ST, Zip Code: Country (If not United States):

By signing below, | attest that | have sufficient authority to submit a Claim Form for this Merchant:

Signature: Date (mm/oo/vyyy):

Printed Name: Title:

Email Address: Phone Number:
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Settlement Payments will be made after all claims are received and processed following the Claims Deadline of
February 4, 2025. Please be patient.

Are you claiming on behalf of someone else? For claims that are determined eligible to receive a Settlement
Payment, the resulting check generally will be issued payable to the Merchant Legal Name on this form.
HOWEVER, if you want any change to the payee name that would be printed on your check (if your business name
has changed, or you believe you have authority for any reason to file on behalf of the named Class Member),
you must provide additional information to the Class Administrator and/or submit your claim online. Please go to
www.PaymentCardSettlement.com or call 1-800-625-6440 for assistance.

Questions? Assistance with preparing your claim is available at no cost to you from the Class Administrator and
Class Counsel. Please email info@PaymentCardSettlement.com or call 1-800-625-6440.

To download a version of this Claim Form in Spanish = , Russian , Korean , Viethamese ,
Japanese , Chinese , or Thai , please visit www.PaymentCardSettlement.com.

Questions? Visit www.PaymentCardSettlement.com or call 1-800-625-6440.
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If your business acceptecd ¥Yisa and/or Mastercard
between 2004 - 2019, you're now eligible to claim

your share of a $5.5 billion Settlement.

Merchants (business owners) who accepted Visa and/or Mastercard at any time from January 1, 2004, to
January 25, 2019, are eligible to claim their share of a $5.5 billion Settlement.

Visa and Mastercard and their issuing banks (the “Defendants”) are alleged to have violated the law because
they wrongfully inflated Interchange Fees. Defendants say they have done nothing wrong. They claim their
business practices are legal.

After years of appeals, the Settlement is now final, and Claim Forms are now being accepted. If you do not
file a claim, you will not receive a Settlement Payment.

Claim Forms are now being mailed to more than 15 million merchants. Even if you do not receive a Claim
Form in the mail, you may still be eligible, and you should visit www.PaymentCardSettlement.com to get
more information about the Settlement. The deadline to file a claim is May 31, 2024. You can file your
claim online at the website. Or, if you prefer, you can get a paper Claim Form at the website or by calling
1-800-625-6440. Assistance with preparing your claim is available at no cost to you from the Class
Administrator and Class Counsel.

<\/’ Submitting your claim online can take less than five minutes.

STEP ONE: STEP TWO: STEP THREE:

Scan the QR code to go to Provide the Submit your claim!

www.PaymentCardSettlement.com. information Your claim process is
requested about now complete.

your business.

13

To get a Claim Form in Spanish , Russian , Korean , Viethamese , Japanese ,
Chinese , or Thai , please visit www.PaymentCardSettlement.com.

@ Visit Online:
w? www.PaymentCardSettlement.com

Do you need additional .
i H ? 'ETGILP tCardSettl t
help or |nforma'|'|on. info@PaymentCardSettlement.com

Call:
1-800-625-6440
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Si su negocio acepto Visa o Mastercard
enire 2004 y 2019, ahora usted puede

reclamar su parte de una conciliacion
de 5500 millones de dolares.

Los comerciantes (propietarios de negocios) que en algin momento entre el 1 de enero de 2004 y e
aceptaron Visa o Mastercard pueden ahora reclamar su parte de una conciliacién de 5500 millones ¢

Tanto Visa como Mastercard y sus bancos emisores (los “Demandados”) han violado presuntan
indebidamente las tasas de intercambio. Los Demandados alegan que no han cometido nada indel
prdcticas comerciales son legales.

Tras afos de apelaciones, la Conciliacion es definitiva y desde ahora se aceptan formularios de reclam
no interponer una reclamacién, no recibird ningun pago proveniente de la Conciliacion.

En estos momentos se estdn enviando formularios de reclamaciéon por correo postal a mds de 15 millc
Incluso en el caso de que usted no reciba un formulario de reclamacidn por correo postal, existe la posil
sea apto para recibirun pago compensatorio. Le recomendamos que visite www.PaymentCardSettlem
mds informacién sobre la Conciliacion. La fecha limite para la presentacidn de reclamaciones es el 31de
presentar su reclamacién en linea a través del sitio web. O, si lo prefiere, puede interponer su reclam
papel, descargando el formulario de reclamacion desde el mismo sitio web, o llamando por teléfono
administrador del grupo de demandantes y los abogados del grupo de demandantes estdn a su disp
a preparar su reclamacién sin costo alguno.

<\/’ Interponer su reclamacion en linea le deberia llevar cinco minutos o menos.

PASO UNO: PASO DOS: PASO TRES:
Escanee el cédigo QR para Proporcione la ilnferponga su reclamar
acceder al sitio web informacién que se de reclamacién ha sido
www.PaymentCardSettlement.com. solicite sobre su negocio.

ﬂ
Si desea obtener el formulario de reclamacion en espafol , ruso , coreano , vietnamita
japonés , chino o failandés le solicitamos que visite www.PaymentCardSettlement.com.

Visite el sitio web en linea:

www.PaymentCardSettlemel



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 55 of 166
PagelD #: 548709

Attachment 5



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 56 of 166
PagelD #: 548710  BARRON'S

If your business accepted Visa and/or Mastercard
between 2004 - 2019, you're now eligible to claim

your share of a $5.5 billion Settlement.

Merchants (business owners) who accepted Visa and/or Mastercard at any time from
January 25, 2019, are eligible to claim their share of a $5.5 billion Seftlement.

Visa and Mastercard and their issuing banks (the “Defendants”) are alleged to have violated
wrongfully inflated Interchange Fees. Defendants say they have done nothing wrong. They
practices are legal.

After years of appeals, the Settlement is now final, and Claim Forms are now being accepted. If
you will not receive a Settlement Payment.

Claim Forms are now being mailed to more than 15 million merchants. Even if you do not recei\
mail, you may still be eligible, and you should visit www.PaymentCardSettlement.com to get m
the Settlement. The deadline to file a claim is May 31, 2024. You can file your claim online at
prefer, you can get a paper Claim Form at the website or by calling 1-800-625-6440. Assistanc
claim is available at no cost to you from the Class Administrator and Class Counsel.

<\/’ Submitting your claim online can take less than five minutes.

STEP ONE: STEP TWO: STEP THRE
Scan the QR code to go to Provide the information Submit yot
www.PaymentCardSettlement.com. requested about your business. process is |

To get a Claim Form in Spanish , Russian , Korean , Viethamese , Jape
Chinese , or Thai , please visit www.PaymentCardSettlement.com.

Visit Online:
www.PaymentC

Do you need additional

i i info@P 1C
help or information? nfo@Paymen

Call:
1-800-625-6440

Email:
O
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If your business accepted Visa and/or Mastercard

between 2004 - 2019, you’re now eligible to claim
your share of a $5.5 billion Settlement.

Merchants (business owners) who accepted Visa and/or Mastercard at any fime from
January 1, 2004, to January 25, 2019, are eligible to claim their share of a $5.5 billion Settlement.

Visa and Mastercard and their issuing banks (the “Defendants”) are alleged to have violated
the law because they wrongfully inflated Interchange Fees. Defendants say they have done
nothing wrong. They claim their business practices are legal.

After years of appeals, the Settlement is now final, and Claim Forms are now being accepted.
If you do not file a claim, you will not receive a Settlement Payment.

Claim Forms are now being mailed to more than 15 million merchants. Even if you
do not receive a Claim Form in the mail, you may still be eligible, and you should visit
www.PaymentCardSettlement.com to get more information about the Settlement. The
deadline to file a claim is May 31, 2024. You can file your claim online at the website. Or, if
you prefer, you can get a paper Claim Form at the website or by calling 1-800-625-6440.
Assistance with preparing your claim is available at no cost to you from the Class Administrator
and Class Counsel.

‘\/’ Submitting your claim online can take less than five minutes.

STEP ONE: STEP TWO: STEP THREE:

Scan the QR code fo go to Provide the Submit your claim!

www.PaymentCardSettlement.com. information Your claim process is
requested about now complete.

your business.

To get a Claim Form in Spomishz , Russian , Korean , Viethamese )
Japanese , Chinese , or Thai , please visit www.PaymentCardSettlement.com.

@ Visit Online:
) www.PaymentCardSettlement.com

Do you need additional

‘ Email:
help or informa‘l'ion', ] info@PaymentCardSettlement.com

Call:
1-800-625-6440
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Single-Port Robotic §urgery
EXPERIENCE MATTERS E
tt CROUSI

Ask your physician if Single Port robotic surgery is appropriate for you.

Surgeon Po Lam, MD

The Central New York INSIDE:
CENTERSTATE CEO TO OVERSEE MAIN

OFFICE FOR UPSTATE WORKFORCE-
DEVELOPMENT CENTERS. PAGE 4.

CNYBJ.COM WEEKLY EDITION [ VOL.39 | No.

SPECIAL REPORT:
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If your business accepted Visa and/or Mastercar
between 2004 - 2019, you’re now eligible to clai

your share of a $5.5 billion Settlement.

Merchants (business owners) who accepted Visa and/or Mastercard at any time from Jar
January 25, 2019, are eligible to claim their share of a $5.5 billion Settlement.

Visa and Mastercard and their issuing banks (the “Defendants”) are alleged to have violated
they wrongfully inflated Interchange Fees. Defendants say they have done nothing wrong.
business practices are legal.

After years of appeals, the Settlement is now final, and Claim Forms are now k&
If you do not file a claim, you will not receive a Settlement Payment.

Claim Forms are now being mailed to more than 15 million merchants. Even if you do not
Form in the mail, you may still be eligible, and you should visit www.PaymentCardSettler
more information about the Settlement. The deadline to file a claim is May 31, 2024. Y
claim online at the website. Or, if you prefer, you can get a paper Claim Form at the web:
1-800-625-6440. Assistance with preparing your claim is available at no cost to you
Administrator and Class Counsel.

‘\/’ Submitting your claim online can take less than five minutes.

STEP ONE: STEP TWO: STEP THREE
Scan the QR code to go fo Provide the Submit your
www.PaymentCardSettlement.com. information Your claim pi

requested about now comple

your business.

To get a Claim Form in Spanish =2— , Russian , Korean , Viethamese , Japa



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 63 of 166
PagelD #: 548717

Attachment &



A_7 Case 1:.05-md-01720-MKB-JAM  Document 9648-2 Fi%@&%‘%ﬁzfgggs (%EWS

PagelD #: 548718 S NESCINEWS.com

WERIBAIEAVTE 2004 &3l 2019 FHAEES
1S HERERF/SN A HRER, NISIMEBSRMA

55 {ZEHEEPRRISETECRIERS.

£ 2004 F1H 1THZ 20195 15 25 HEAERYHIREE=II 4
Az (EAE) BEBMN 55 (2Tl E R EiBEET B CiIED:

HiENE). DFEAREINEAFRT (RS AASRESIIREN
MECHTAFLTAS, IERIT ARG ET A,

I ZF Dy, IARERLENE, HIIETEESRERER. &
T RSRENFIAE R BT,

HBiF1EM 1,500 Z2 FAxRIBFTRIGHIER, BMERRIEIREF
O BEB AIBINERES, 15150 www.PaymentCardSettlement..
HNEZ(ER. RIBHISEEIIHERN 2024 £ 5 B 31 H, &7
IEES, MREEE, BrlLUBTMEREVRERRERIEER, 3E
EREEAMERNZEMO D AR ZDEN S ESEREERIS,




Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 65 of 166
PagelD #: 548719

Attachment 9



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 66 of 166
PagelD #: 548720



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 67 of 166
PagelD #: 548721



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 68 of 166
PagelD #: 548722



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 69 of 166
PagelD #: 548723



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 70 of 166
PagelD #: 548724



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 71 of 166
PagelD #: 548725



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 72 of 166
PagelD #: 548726



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 73 of 166
PagelD #: 548727



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 74 of 166
PagelD #: 548728



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 75 of 166
PagelD #: 548729



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 76 of 166
PagelD #: 548730



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 77 of 166
PagelD #: 548731



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 78 of 166
PagelD #: 548732



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 79 of 166
PagelD #: 548733



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 80 of 166
PagelD #: 548734



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 81 of 166
PagelD #: 548735



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 82 of 166
PagelD #: 548736



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 83 of 166
PagelD #: 548737



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 84 of 166
PagelD #: 548738



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 85 of 166
PagelD #: 548739



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 86 of 166
PagelD #: 548740



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 87 of 166
PagelD #: 548741



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 88 of 166
PagelD #: 548742



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 89 of 166
PagelD #: 548743



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 90 of 166
PagelD #: 548744



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 91 of 166
PagelD #: 548745



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 92 of 166
PagelD #: 548746



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 93 of 166
PagelD #: 548747



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 94 of 166
PagelD #: 548748



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 95 of 166
PagelD #: 548749



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 96 of 166
PagelD #: 548750



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 97 of 166
PagelD #: 548751



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 98 of 166
PagelD #: 548752



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 99 of 166
PagelD #: 548753



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 100 of 166
PagelD #: 548754

Attachment 10



Case 1:05-md-01720-MKB-JAM  Document 9648-2  Filed 08/20/25 Page 101 of 166
PagelD #: 548755

In Re Payment Card Interchange Fee and Merchant Discount Antitrust Litigation
30-Second Video & Audio Script

30-Second Video & Audio Script

If your business accepted Visa and/or Mastercard payments at any time from January 1,
2004 to January 25, 2019, you are now eligible to claim a share of a $5.5 billion dollar
Settlement involving Interchange Fees. The Claim Deadline is fast approaching, and claims
must be filed by May 31, 2024 in order to receive payment. To find out more information
and to file your claim, go to the Court-approved official website Payment-Card-

Settlement-dot-com or call 1-800-625-6440.
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Payment Card Interchange Fee Settlement
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Julie Wright, President & Founder

(W)right On Communications, Inc.

Julie Wright is President of (W)right On Communications,
Inc., the award-winning integrated strategic
communications firm she founded in 1998. The agency
handles complex communications challenges in the
business, nonprofit and public sectors drawing on data-
driven insights and producing measurable results.

Prior to forming (W)right On Communications, Wright
served at several public relations agencies in Canada and
as Director of Marketing for a Canadian financial
institution. She began her career as a journalist, working
as aradio news anchor.

Wright regularly volunteers to serve her profession and the community. She is currently a
Director and Communications Committee Chair for the California Travel Association. Her
past roles include serving as Chair of the President’s Advisory Council for California State
University San Marcos, Director and Chair of the San Diego North Economic Development
Council, Board Vice President for the La Jolla Village Merchants Association, Trustee of the
Tri-City Hospital Foundation and Director-at-Large for the Los Angeles chapter of the
International Association of Business Communicators (IABC).

In 2025, the San Diego chapter of the IABC awarded Wright as their “Communicator of the
Year.” San Diego Metropolitan Magazine named Wright a “Top San Diego Marketing
Executive of 2024.” The San Diego Business Journal named her a “Woman Who Means
Business,” and Leadership North County presented her their “Fran Aleshire Award” for
community leadership.

Wright holds a Bachelor of Arts degree from the University of British Columbia and a Master
of Journalism degree from the Graduate School of Journalism at the University of Western
Ontario. She is a graduate of Leadership North County and the Corporate Directors Forum
Governance Academy. She serves as a director of Innovotech Inc., a public company on the
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TSX-V. With her two sons now grown, Wright splits her time between San Diego and the
Pacific Northwest with her husband and two rescue dogs.

(W)right On Communications

(W)right On Communications, Inc. is an award-winning integrated strategic
communications firm based in San Diego, California that serves client partners across the
U.S. and abroad.

Founded in 1998 by its President Julie Wright, the agency has earned recognition from
Forbes and Newsweek as one of the Best PR Agencies in America and was named San
Diego PR Team of the Year in 2024 by the Public Relations Society of America.

With a strategic, imaginative, and trusted approach, (W)right On Communications
specializes in integrated media campaigns that combine earned media programs with
social media strategies, owned content creation and paid media promotion. It provides its
clients with full in-house creative services including branding, design and multimedia
production to bring its clients’ brand stories to life.

The agency focuses on two core practice areas. Its B2B and technology group specializes in
legal and professional services, cybersecurity software, manufacturing, cleantech and
renewable energy. Its hospitality and lifestyle team serves hotels, destinations,
agritourism, luxury senior living, health and wellness brands and nonprofits.

(W)right On Communications is known for results-driven storytelling, collaborative
partnerships and a passion for elevating its clients’ brands through thoughtful, strategic
communications and relationship building. Learn more at wrightoncomm.com.
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Executive Summary

1. Executive Summary

After close to 20 years of litigation, the Payment Card Interchange Fee Settlement entered

its claims phase on Dec. 1, 2023. This process would see more than $5.5 billion returned to
millions of Visa and Mastercard merchants. This was the largest private antitrust class-action
settlement in U.S. history.

Millions of merchants that accepted Visa and/or Mastercard between January 1, 2004 and
January 25, 2019 were eligible to claim a share, and given that nearly 20 years had passed
since the start of the original litigation and class period, many merchants were expected to
have moved, closed the business or even have died.

Class counsel and the settlement administrator, Epiq, identified the need for additional
outreach and education nationwide and tasked (W)right On Communications with delivering
a program to help give as many class members as possible the opportunity to claim.

Strategy

The outreach team developed an integrated communications strategy to complement Epiqg’s

mailed claim form and paid print and digital ads, including:

e Branded educational materials delivered through email campaigns, an online outreach kit,
printed hard copies for in-person outreach at events and conferences, image and video
storytelling and educational webinars including claim submission demonstrations.

¢ Media materials and outreach in nine languages including a video news release in English
and Spanish.

e Social media channels, content and engagement across Facebook, X, Instagram,
YouTube and TikTok as well as influencer content.

¢ Outreach to hundreds of trade associations serving merchants and business groups
including small and diverse businesses.

Results

Over a 14-month claims period, the outreach and education strategy generated over 70
million impressions, including:
e 42.5 million from more than 500 media mentions

e 21.5 million from social media content and influencers
¢ 6.4 million from the membership of 300 trade associations and business groups

The outreach effort was recently awarded the Mark of Excellence by the Public Relations
Society of America regional chapter.
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Outreacin Overview

2. Outreach Overview

In collaboration with the In re Payment Card
Interchange Fee and Merchant Discount Antitrust
Litigation co-counsel and settlement administrator,
(W)right On Communications assembled and
implemented an outreach and education program
targeting merchants that accepted Visa and
Mastercard credit and/or debit cards during the
class period. Outreach launched with the claims
period on Dec. 1, 2023 and continued through its
conclusion on Feb. 4, 2025.

The outreach program’s goal was to give as many
class members as possible the opportunity to claim
their share of the $5.5-billion settlement.
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Outreaci Overview

2.1 Outreach Results

An integrated, strategic communications program outreached to
prospective class members via targeted news and trade media
coverage, trade association resources, social media and
influencers, associations serving diverse businesses and the Small
Business Expo and University. A detailed dashboard monitored
week-by-week progress for the first eight weeks to ensure a
nimble approach before moving to month-by-month evaluation.

OUTREACH + EDUCATION PROGRAM REACH

Outreach Activity ‘ Impressions ‘ Subtotals
MEDIA
Media coverage - online views 19,641,000
Media coverage - broadcast views 21,600,000
PR Newswire - news release views 102,158
Industry Dive - paid placements 980,433
PR Newswire - paid placements 255,576
42,579,167
SOCIAL MEDIA
X, Facebook, Instagram, TikTok - post reach 19,331,625
YouTube - video views 192,525
Influencers - post reach 1,963,558
21,487,708
ASSOCIATIONS
Reach via trade association outreach 6,403,865
Small Business Expo events and eblasts 86,800
6,490,665
TOTAL 70,557,540

Impressions captured between Dec. 1, 2023 - Feb. 4, 2025.
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Outreacin Overview

2.2 Raising Awareness

To help make court-authorized outreach materials
recognizable to class members, a branded, custom
icon representing a payment card swipe machine
was created and applied to all materials including:

Claim form mailer
Settlement website
Outreach emails
Outreach social media

Outreach displays

Outreach collateral
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Outreacn Timeline

3. Outreach Timeline

PHASE 1: LAUNCH ')))}

Claims open Dec. 1 with Media, trade First hosted webinar on Feb. 6
a press announcement association, social educates trade association

in five languages and media and influencer leaders and offers support to
media outreach, emails outreach continues. their members via digital

and calls to trade outreach kit including content
association contacts, to share with members.

.social media and Webinars launch with

influencer posts. Merchant Advisory

promoted in associated
e-newsletters.

v Group on Jan. 16 and
. FMI food industry

. Press release posted on association on Jan. 30;
. C-Store Dive, Grocery invites begin for the

: Dive, Retail Dive and outreach program’s

: Restaurant Dive and first hosted webinar.
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Outreacin Timeline

} ) PHASE 2: BUILD ON LAUNCH MOMENTUM

Spanish-language media, Sponsored flier in Indian Gaming
Latinx trade association and Trade Show + Convention attendee
Native American trade bags in Anaheim from April 11-14.
association and event outreach

begins; attend NCAIED RES
conference Mar. 11-14 in Las
Vegas to distribute claims
postcard to artisan merchants.

“Time is running out” press
release issued Apr. 17 ahead
of May 31 claims deadline.

L] LJ
[ ] °
° . L]
. Second hosted webinar Promoted upcoming webinar :
. Mar. 28 for trade association on social media and association .
. leaders and class members. and class member emails. .

°
L] L]
[ ] L]

Webinars for Georgia
Food Industry Association
Mar. 19 and hosted class
member webinar Mar. 28.

Tutorial videos produced by
settlement administrator added
to YouTube and Claims Portal.
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Outreacin Timeline

} PHASE 3: DEADLINE EXTENDED TO AUG. 30 )))}

Third webinar for trade Deadline extension Fourth hosted
associations and class announcement posted trade association
members hosted May 1. on CFO Dive, Grocery and class member
Dive, Retail Dive and webinar on July 10.
. Restaurant Dive and .
E Deadline extended to promoted in associated :
. Aug. 30 and e-newsletters. . Emailed “last month
. announced May 15 . to claim” message
. through association : to database.
: emails, calls and social Webinar for International : .
. content as well as a Municipal Lawyers . .
. May 28 press release. Association June 10. o o
. . . .
° ° o °
° ° °
. . Reposted and shared ‘
. influencer content from

December and January.
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Outreacn Timeline

PHASE 4: DEADLINE EXTENDED TO FEB. 4

Deadline extended to Feb. 4 Added webinar Fifth class member

and announced on Aug. 13 registration link to the webinar held Oct. 15 with
through association emails, settlement website to 10,000+ registrations
calls and social content as assist class members. and 1,000+ attendees.
well as press release.

Pre-surveyed webinar
participants to
identify their issues
and questions.

Conducted online survey
of business owners: 81%
said they were aware of
the settlement; of those
who were aware, 75%
said they had claimed.

Post-webinar survey
showed 85% of
attendees were likely or
very likely to file a claim
after participating.

Increased social
media boosting to
drive merchants to
the claims portal.
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Outreacn Timeline

PHASE 4: DEADLINE EXTENDED TO FEB. 4 (continued)

Exhibited in-person at Small Exhibited in-person at Small Business Expo in
Business Expo in Dallas-Ft. Atlanta on Dec. 11.

Worth on Nov. 20 and presented
a Small Business University
webinar on Nov. 26.

Sixth class member webinar on
Nov. 21 draws 10,700 registrants
and 2,200 participants.

Sponsored a second TikTok and
Instagram post by class-action
influencer Lawyer Angela.

Continued increased social
media boosting to drive more
merchants to the claims portal.
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Outreacin Timeline

PHASE 4: DEADLINE EXTENDED TO FEB. 4 (continued)

February 4, 2025

Issued a “final month to claim” All outreach and education campaign digital and

press release on Jan. 2 in English social assets updated to reflect the deadline for

and Spanish. claims has passed and referring inquiries to the
settlement administrator’s call center.

Seventh and final class member
webinar on Jan. 8 with 6,400
registrants and 2,000 attendees.

Presented Small Business
University webinar on Jan. 21.

Final days to claim message
emailed to 1000+ trade
association contacts and 10,000+
webinar attendees.
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Outreaci Strategies, Aciivities and Outcomes
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4. Outreach Strategies,
Activities and Outcomes

4.1 Research

Prior to developing the outreach and education program
strategy, the outreach team consulted the U.S. Federal Trade
Commission’s Sept. 2019 report on “Consumers and Class
Actions: A Retrospective and Analysis of Settlement
Campaigns.” The report studied settlement notice programs for
consumers and found advertisements did not increase claims
rates and that the median claims rate was 9% and the weighted
mean was 4% indicating that the larger the class size, the lower
the claims rate.

Given the 18 million initial claim forms to be sent to eligible
merchants, the Payment Card Settlement class size was very
large. Additionally, the start of the class period stretched back
20 years to Jan. 1, 2004 and covered a 15-year period to Jan.
25, 2019. The U.S. economy had experienced two economic
shocks since 2004: the 2008 recession and the COVID-19
pandemic. It was likely that many class members had sold or
closed their businesses, retired, moved or died.

An additional factor was recognition that class members would
represent a diverse landscape of American Visa and
Mastercard credit and debit card merchants, and the majority
would be small businesses.

Finally, it was already known that third-party filing services were
aggressively pursuing merchants to handle their claims despite
the great effort the settlement administrator and counsel had
invested in making it as simple as possible for class members
to claim.

The goal was to give as many class members as possible the
opportunity to claim their share of the landmark In re Payment
Card Interchange Fee settlement requiring outreach strategies
for hard-to-reach businesses, small businesses and many
industries reliant on credit card payments to support their sales.
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Outreaci Strategies, Activities and Outcomes

4.2 Trade Association and Merchant Relations

Trade Association Strategy

The trade association and merchant relations strategy enabled the outreach and education team to share the
claims process and disseminate important information through trusted trade association and similar third-party
channels. The effort targeted and worked with associations serving retail, restaurant and other merchant
industries; diverse businesses; and small businesses.

Educational assets were developed to make it easy to share timely and accurate information with association
members. The outreach team also offered custom webinars for associations upon request and an ongoing
series of webinars open to association leaders and merchants. Association relationships helped to
communicate deadline extensions as well as responding to misinformation or issues created by third-party
filers. The final three webinars were promoted directly on the settlement website to assist the largest number
of class members possible.
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Outreaci Strategies, Aciivities and Outcomes

It’s so quick, it’s scary.
It’s very user friendly.”

David Lappe

NSGA Past Chairman,
Kittery Trading Post

@right On Communications

Trade Association Activities

Activities included:

Sharing a digital outreach kit at pcsoutreachkit.com
with educational assets including:

Talking points

Press release and video news release
FAQ

Newsletter articles

Social posts and graphics

Hosted 7 webinars for association leaders and class
members:

Four 30- to 45-minute webinars featuring
an overview and Q&A with counsel

Three 30-minute webinars featuring an overview,
live demonstration of the claims portal and FAQs
with the settlement administrator and counsel

Presented 6 custom webinars hosted by:

Merchants Payments Coalition

Georgia Food Industry Association
International Municipal Lawyers Association
Merchant Advisory Group

Small Business University x 2

Exhibited and outreached in-person
at 2 Small Business Expo events

Sent 45 email campaigns to a database of over 1,000
trade association contacts and thousands of
merchants who opted in to receive settlement updates

17



Outreacii Strategies, Activities and Outcomes

Trade Association Outcomes

Trade association and merchant outreach was critical to get the word out in a manner that class members
would notice and also trust. The outreach team contacted more than 300 trade associations serving retail,
restaurant, specialty retail, services, small businesses, diverse businesses and more by phone, email and
LinkedIn where necessary. Through our conversations with associations, we learned that many were already
working with third-party filers who had made deals with them prior to the opening of the claims period.

TRADE ASSOCIATION + MERCHANT RELATIONS

Dec. 1, 2023 - Feb. 4, 2025
Associations contacts 300
Members represented by these association contacts 6,403,865
Small Business Expo events in Dallas, Atlanta + webinars 86,800
Total Reach 6,490,665
Webinar attendees 5,670
Webinar registrants 27,890
Email campaigns sent 45
Email open rate 45%
Email click rate 7.6%
Small Business Expo conversations 550

NOTE: the industry average B2B open rate is 15.1% and click rate is 2.44%.

The expertise and advice co-counsel Xan Bernay shared
on the Payment Card Settlement educational webinar was
extremely helpful and valuable in answering merchants’
questions and providing clear direction on how and when
to correctly file claims. We’re glad we could make the
informative session available to members.

Beth Provenzano
SVP of Public Affairs, Events and Education, Merchant Advisory Group
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Outreaci Strategies, Activities and Outcomes

Digital Outreach Kit website

A website at PCSoutreachkit.com shared downloadable assets
for informing and educating trade association members.

Small Business Expo

Toward the final months of the claims period, in-person
outreach and sponsored webinars extended outreach
to small businesses.

@right On Communications

Association Outreach Emails

A database allowed timely communication
about helpful resources, webinars and
pending deadlines.




Outreaci Strategies, Activities and Outcomes

Hosted Webinars Association Webinars
Webinars informed and equipped trade association Trade associations hosted educational
leaders and helped merchants directly. webinars for their members.

National Restaurant Association Webinar

Social Media Promotion

Webinar dates and webinar content was shared across
Facebook, Instagram, Twitter and TikTok.

Georgia Food Industry Association Webinar

Small Business University Webinar
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Outreaci Strategies, Activities and Outcomes

Trade Association Promotions

Trade association leaders promoted the settlement to members in their blogs, newsletters and social media
posts including guidance on eligibility and how to claim.
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Outreacii Strategies, Activities and Outcomes

4.3 Media Outreach

Media Strategy

The media outreach strategy was developed to complement the settlement administrator’s claim form mailings

and paid ads as well as the various direct, social media and diverse business outreach activities. Media coverage

was important to build credibility and trust in the settlement and the claims process. For this reason, media
coverage was also shared across the outreach program’s social channels.

Working closely with co-counsel, media messages emphasized the settlement’s size, legitimacy and the importance
and ease of submitting a claim, while keeping all external facing spokespeople accurate and on message.

Media Activities

Media-related activities included:
Media-centric messaging and FAQ

In-person media spokesperson training

Media kit with media resources and assets

Four national press releases translated into
Spanish, Chinese and Korean with the launch
release available in 8 languages plus English

Continuous proactive and responsive outreach
to hundreds of business, legal and industry-
specific journalists to reach class members
with educational messages

Media Outcomes

Media outreach played a valuable role increasing awareness
of the settlement, eligibility and claims process:

National coverage included Associated Press, USA
Today, Essence and Fox affiliates in major markets
nationwide

Local TV news stories included NBC San Diego,
Telemundo Los Angeles and various markets nationwide

Articles appeared in trade publications serving class
member industries from retail to restaurants to dry cleaners

Articles and TV segments also aired in Spanish, Korean
and other languages

MEDIA RELATIONS

Dec. 1, 2023 - Feb. 4, 2025
Media mentions 534
Potential reach* 2,260,000,000
Broadcast audience views 21,600,000
Estimated online readership 19,641,000
News release views 102,158
IndustryDive + PR Newswire paid placement views 1,236,009
Total Views 42,579,167
Media coverage social shares 1,910
News release clicks to settlement URL 18,560
Settlement URL included in coverage 90
Domain Authority of media coverage sites (average) 64

* Unique Views per Month (UVM) of the combined media websites
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Outreaci Strategies, Activities and Outcomes

National Media Coverage

Trade publications

American Drycleaner —
The Payment Card
Settlement article was
named “Top story of
the year”
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Outreaci Strategies, Activities and Outcomes

Foreign Language

Broadcast
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Outreaci Strategies, Activities and Outcomes

4.4 Social Media Outreach

Social Media Strategy

The social media strategy focused on building early awareness and credibility, prompting class
member engagement and generating claim behavior through calls to action. Social media accounts
were created for Facebook, Instagram, X and TikTok. Profiles linked back to the settlement
administrator’s website and call center.

Facebook was the focus given it skewed older to match the class member demographic and to
leverage its targeted advertising features. Boosted content was important to deliver the message to
merchants. Clear, accessible messaging and branded visual content were used to explain the case,
class member eligibility and how to file a claim. Paid influencer partnerships were researched and
incorporated to build quick credibility early in the claims period and to re-engage class members
following the second deadline extension.

Social Media Activities

o Consistent weekly posting to share settlement information, engage and drive claims.
e Branded graphics, animations and videos to attract attention.

e Paid Facebook and Instagram boosting targeting merchants.

e Community management including responding to comments as appropriate.

¢ Influencer content through two paid partnerships:

- Class-action TikTok and Instagram influencer Lawyer Angela shared two posts within the first
three weeks of the claims period in Dec. 2023 and a third in Nov. 2024.

- Retail industry Facebook and LinkedIn influencer Bob Phibbs, known as the Retail Doctor,
posted twice in Dec. 2023 and also shared the claims process in two of his subscriber emails.

- Influencer content also shared the settlement’s social handles, showcased the claim form, helped
to legitimize the settlement for skeptical merchants and encouraged merchants to take action.

- The outreach program’s social accounts also reshared influencer content directly with followers
and in boosted posts to merchants.

e Social media performance was tracked continuously and strategies were adjusted as needed to
continue engagement.
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Outreacii Strategies, Activities and Outcomes

Social Media Outcomes

Social media, particularly Facebook, was instrumental in driving awareness and engaging directly with class
members.

SOCIAL MEDIA OUTREACH

Dec. 1, 2023 - Feb. 4, 2025
Social posts* 465
Facebook 15,235,536
Instagram 4,025,685
X 19,528
TikTok 50,876
YouTube 192,525
Influencer 1,963,558
Total impressions 21,487,708
Social media engagements 224,094
Click throughs to website 103,417
Influencer engagements 249,790

* Inclusive of Facebook, Instagram, X, TikTok and YouTube
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Outreaci Strategies, Activities and Outcomes

Facebook

Our targeted audience of older business
owners spent time primarily on Facebook,
and we accordingly made the channel our
main social focus over the duration of the
outreach campaign, boosting content
regularly to increase post visibility.

Highest number of
comments

Highest engagement rate

Best performing post: The post about the
final webinar of the claims period was viewed
more than 1 million times by more than
384,000 people, generating more than 7,600
clicks to the settlement website.

Highest number of clicks
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Outreaci Strategies, Activities and Outcomes

Instagram

We reposted Facebook content on Instagram and used it for influencer
content to reach new audiences. Otherwise, it was a lower performing and
lower priority platform.

Highest Engagement Rate

paymentcardsettlement Any businesses that accepted Visa or
Mastercard in the U.S. between Jan. 1, 2004 and Jan. 25, 2019 may
be eligible to receive a share of the $5.5 billion settlement. File your
claim now: https://www.paymentcardsettlement.com/

Best performing post: The most viewed
post on Instagram shared media coverage to
show the settlement’s legitimacy and was
viewed 30,755 times by 26,700 people
generating 110 interactions.

@right On Communications




Outreaci Strategies, Activities and Outcomes

TikTok

We featured video content, class member
testimonials and high-performing influencer
content on TikTok.

Highest Engagement Rate

Best performing post: The top TikTok post
garnered nearly 6,000 impressions featuring
a Mexican restaurant owner’s experience
with interchange fees.

Highest Number of
Comments

@right On Communications




Outreaci Strategies, Activities and Outcomes

X (Twitter)

Initially an important channel,
the team deprioritized this
social channel as the
platform’s policies and content
became increasingly pay-to-
play and unmoderated.

Best performing post: This X post promoting the second
hosted webinar was viewed by more than 2,000 people.

Highest Engagement

Highest Number of Comments,
Highest Number of Link Clicks
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Outreaci Strategies, Activities and Outcomes

YouTube Highest Viewed Videos

The video-based platform helped us reach our target demographic of older business owners
with video tutorials, class member testimonials, video news release, webinar and FAQ.

127,000 views (Registering and Linking Tutorial) 52,000 views (What To Do If You Disagree Tutorial)

8,300 views (Visa/Mastercard Settlement Tutorial) 1,600 views (Video News Release)

1,600 views (Feb. 6, 2024 Webinar)
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Outreaci Strategies, Activities and Outcomes

TikTok & Instagram Influencer

Lawyer Angela generated 1.9 million impressions via three posts in Dec. 2023 and Nov. 2024 across both platforms.

LinkedIn & Facebook
Influencer

Bob Phibbs, The Retail Doctor,
shared two posts in Dec. 2023 on
both platforms and included the
post content in two e-newsletters
to his subscribers generating
47,800 impressions and 2,100
engagements with retail
merchants.
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4.5 Diverse Business Outreach

Diverse Business Strategy

The Payment Card Settlement and the antitrust case that led to the
landmark $5.5-billion settlement for merchants was well-known among
large enterprises with in-house legal departments and the resources to
monitor major legal developments impacting their industry. Many of
America’s largest merchants had also previously opted out of the
settlement to pursue their own cases. The majority of class members were
smaller businesses, and many were also diverse or underserved
businesses where language or history created additional obstacles to
communicating about the settlement.

For this reason, resources were intentionally directed to ensure the message
was getting out to diverse business communities.

Diverse Business Activities

Activities included:
o Digital outreach kit at pcsoutreachkit.com with Spanish translations
including:

- Pressrelease
- Video news release
- FAQ
- Newsletter articles
¢ Claims period launch press release available online in nine languages:

- Spanish, Korean, Russian, Thai, Vietnamese, Chinese, Spanish,
Japanese, English

o Flier distributed at the National Center for American Indian Enterprise
Development’s Reservation Economic Summit event (4,000 attendees)

« Attendee bag insert at the Indian Gaming Trade Show + Convention
(5,000 fliers)

¢ In-person meeting with the Philippine American Chamber of Commerce
of Oregon

(cont’d on next page)
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Outreacii Strategies, Activities and Outcomes

e Calls and emails to roughly 30 national chambers
and associations serving diverse businesses,
including:

- Latino Restaurant Association

- LAttitude

- Hispanic Metropolitan Chamber

- U.S. Hispanic Chamber

- U.S. Black Chambers

- National Black Chamber

- Northwest Native Chamber

- Minnesota Indian Gaming Association

- Vietnamese American Chamber of Commerce

- Asian Pacific American Chamber of
Commerce

- Asian American Store Owner Association

- Japanese Restaurant Association of America
- National Gay Lesbian Chamber of Commerce
- Black American Chamber

- Korean American Restaurant Association

- United Bodegas of America

- Bodega Small Business Group

¢ In-person outreach to diverse, small businesses
via Small Business Expo events in Dallas-Ft.
Worth and Atlanta

- Video testimonials were also gathered from
eligible diverse business owners at the Atlanta
event and shared on social media
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Diverse Business Qutcomes

Representatives of the Native American and
Hispanic business community were most engaged
and responsive to outreach efforts.

TRIBAL BUSINESS

COMMUNITY OUTREACH
Dec. 1, 2023 -
Feb. 4, 2025

Tribal media reach 3,500
Conference attendee 9,000
collateral distributed

Association reach* 10,105
Total Reach 22,605

SPANISH-LANGUAGE MEDIA

+ COMMUNITY OUTREACH

Dec. 1, 2023 -

Feb. 4, 2025

Spanish-language media 47
mentions
Broadcast views 61,300
Estimated online 1,110,000
readership
Association reach*® 5,000,000
Total Reach 6,171,300

*Where membership data available
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Targeting Spanish-Language Audiences

All press materials were available in Spanish and pitched to
Spanish-language media across the country.

Native American Translated Assets

Outreach Materials in Spanish were distributed via the Digital Outreach Kit,

Information was distributed at on YouTube and via social media posts.

relevant conferences.
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Video Testimonials

Video testimonials from diverse business owners were promoted across social media.

Small Business Expo

In person outreach to small business owners helped generate word of mouth.
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4.6 Evaluation
The outreach program continually evaluated and adjusted strategies based on class member feedback.

Following the first hosted webinar for trade association leaders and class members on Feb. 5, 2024, the
outreach team sent a survey to participants. The respondents affirmed that the webinar was very informative
and they were very likely to share the information with their members. Respondents represented organizations
with 5,000 to 10,000 members.

Following the court’s second deadline extension in August, the outreach team surveyed class members to

evaluate the outreach and education effort to date and make any needed adjustments.

Surveys took several forms:
¢ Pre-webinar surveys to solicit questions and input on issues from registrants prior to the fall webinars

* Post-webinar survey to gauge participant satisfaction and impact on claim intent

* Survey of settlement awareness and claim intent among 100+ anonymous Visa and Mastercard
merchants with merchant accounts active during the class period

Pre-Webinar Surveys: Class Member Questions and Issues

The Oct. 15 and Nov. 21 webinar registration links were promoted on the settlement administrator’s website,
which drew a record 10,000 registrations. Given the large number of webinar participants, questions could not
be asked and answered in real time.

Therefore, participants were given a survey link to submit their questions and topics of interest in advance.
About 200 responses were collected for the Oct. 15 webinar and 241 for the Nov. 21 webinar. Topics of interest
trended across both surveys and questions from the “Other” category were elevated to the webinar presenters
ahead of time to speak to or point out during the claims portal demonstration:

October 2024 November 2024

(~200 questions) (~241 questions)
Timing and size of my claim payment 48.2% 53.3%
How to start a claim 47.7% 51%
Authorizing my claim 44.2% 41.9%
Issues with my financial data 19.1% 19%
Claiming for multiple merchant accounts and TINs 15.1% 14%
My authorization status shows a conflict 11% 7.9%
Other (please specify) 26.6% 29%
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Webinar Participant Satisfaction
and Impact on Claim Intent

A survey was sent to all Oct. 15 webinar participants.
Only 24 responded, so the sample size was very
small. Two-thirds reported being satisfied
(20.8%) or very satisfied (45.8%) with the quality
of information presented. Four respondents
indicated that they were dissatisfied or very
dissatisfied.

Most important were responses to our question
around intent: “After participating in the webinar,
how likely are you to file your claim?” Of 21
respondents, 17 (81%) indicated being likely (9.52%)
or very likely (71.43%) to claim. Only 2 respondents
said that they would be unlikely to claim.

Comments received included:

“I felt the team was ready, willing, and very able to
help me get my claim filed properly, and easily.”

“Already filed.”

“I submitted with tax numbers but was unable to
upload authorization docs. | am waiting for email so |
can do that.”

@right On Communications



Outreacii Strategies, Activities and Outcomes

Visa and Mastercard Merchant Awareness
and Claim Intent

A sample size of 113 small to mid-sized business owners was
surveyed online with 90% reporting that they had accepted Visa
and / or Mastercard during the class period. Of those who were
eligible, over 81% reported that they were aware that they may
have a claim to the $5.5-billion Payment Card Settlement, and
close to 87% of merchants who knew about their eligibility
reported that they had made a claim.

The survey asked those who reported making a claim what
their motivations were:
e 27% - The claim form | got in the mail

o 25.4% - Getting some of my interchange fees back
e 20.6% - Getting my share

e 15.9% - The size of the settlement

e 9.5% - It's my job to submit a claim like this

e 1.6% - Claims process sounded easy

After learning that getting some of their interchange fees back
from the credit card companies was a top motivator, the
outreach campaign emphasized this more emotional response
to encourage claims behavior during the latter months of the
claims period.

For those respondents who were aware that they were
eligible but had not claimed (only 18), the reasons that they
reported were:

e 38.9% - | don’'t know how to claim (7)

e 27.8% - I'm already working with a third-party filing service (5)
e 22.2% - | just found out that | might be eligible (4)

e 16.7% - | sold my claim (3)

e 16.7% - | don't think the payout is worth it (3)

e 11.1% - I don’t trust the process (2)

While 39% reported that they did not know how to claim, 44.5%
were already working with a third-party filer or had sold their
claim. The least cited reason was a lack of trust in the process
which was validating given the efforts of the outreach team,
settlement administrator and class counsel.

@right On Communications

Demographics of respondents

Female Male
59% 41%
60+

15%

45-60 30-44
49% 36%
N/A
$200k+ 4% $0-74.9k
14% \ 18%
Household
income
$75-124.9k

$125-199k 22%

42%




Outreacii Strategies, Activities and Outcomes

Are you aware that you may be able to make a claim

in a $5.5 billion Payment Card Settlement?

No 18.9%

Have you claimed your share yet?

No 13.3%

What are your top reasons for not claiming?

I don’t trust the process 1%

I don’t think the payout is worth the effort 16.7%

I’m already working with a third-party filing

service 28%

I sold my claim 16.7%

I don’t know how to claim

I just found out that | might be eligible 22%

What most motivated you to claim?

Size of the settlement fund 16%

20.6%

Getting my share

Getting some of my interchange fees back 25.4%

The claim form | got in the mail 27%

I’s my job to submit a claim like this 9.5%

Claims process sounded easy 1.6%

@right On Communications

39%

Other Sources
of Feedback

Media feedback

USA Today:

“Wait, | thought the
opportunity to sign up
ended in May (Who
qualifies for share of $5.5
billion Visa and

Mastercard settlement
— NBC Chicago)? Was it
extended? Apparently, *I
need some education! If
there is still a chance to
sign up, yes, | would like
to know about it and
maybe write a story to
alert people.”

*

This comment on a
news story and the
outreach team’s follow
up led to a story in USA
Today.

American Drycleaner:
Payment Card Settlement
article named

“Top story of the year” at
American Drycleaner,
based on story views.

Ranked as the #1 most-
read story of 2024




right On Communications

402 W Broadway, 29th Floor
San Diego, CA 92101

858.886.7900

info@wrightoncomm.com
www.wrightoncomm.com
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UNITED STATE DISTRICT COURT
EASTERN DISTRICT OF NEW YORK

IN RE PAYMENT CARD INTERCHANGE
FEE AND MERCHANT DISCOUNT No. 05-MD-1720 (MKB) (JO)
ANTITRUST LITIGATION

This Document Applies to: All Cases.

DECLARATION OF LOREE KOVACH REGARDING ONGOING CLAIMS PROCESS
AND INITTIAL PARTIAL DISTRIBUTION

I, LOREE KOVACH, declare and state as follows:

1. I am a Senior Vice President for Epiq Class Action & Claims Solutions, Inc.
(“Epiq”), the Class Administrator in the above-captioned case. In this capacity, I am authorized
to make the following Declaration on behalf of Epiq. The following statements are based upon
my personal knowledge, information provided to me by associates and staff under common
supervision, and upon a review of the business records maintained by Epigq.

2. In conjunction with the Declaration of Cameron R. Azari, Esq., on Implementation
Claim Phase Notice (“‘Second Supplemental Notice Declaration™), this Declaration is to update the
Court further on completed and ongoing tasks related to the claims filing process and proposed
initial partial distribution.

3. The claim filing deadline established by the Court passed on February 4, 2025. Due
to high volumes of engagement at the time of the deadline, Epiq and Class Counsel agreed to leave
the Merchant Portal open until April 4, 2025. This meant that Class Members who had not
previously filed claims or otherwise interacted with the Merchant Portal could register and link
merchant records to their account, and that Class Members with existing registrant accounts could
continue to link new merchant records through this later date. Following this date, and currently,

previously registered individuals or third-party filers can only link new merchant Taxpayer

DECLARATION OF LOREE KOVACH REGARDING ONGOING CLAIMS PROCESS AND
INITIAL PARTIAL DISTRIBUTION - 1
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Identification Numbers (“TINs”) to their records if exceptional circumstances are present,
including where Epiq’s analysis of a research request reveals additional TINs related to a given
merchant or where a merchant mistakenly registered a TIN associated with a payment facilitator
instead of their own.

STATUS OF CLAIM SUBMISSIONS

4. As of the date of this declaration, Class Members can only submit claims that are
still considered timely in certain situations, as discussed further in Para. 11.a -e., infra. All other
claims submitted after the deadline may be considered untimely.

5. Throughout the claim submission period, Class Members were able to submit
claims by mail, email, or via the Case Website. At the outset of the claim submission process, to
assist Class Members in filing claims and taking other actions via the website, Epiq created a
Merchant Portal accessible via the website. Any Class Member who received a claim form via
mail could use the Claimant ID and Control Number on their claim form to log into the Merchant
Portal, view their interchange fees, file a claim if in agreement with those fees, or take actions to
challenge the fees if not. A registration account was created for Class Members via this process.
Class Members who did not have access to their Claimant ID and Control Number could register
one or more TINs to create a registrant account in the Merchant Portal. After providing proof they
were authorized to act on behalf of the TINs they registered, the registrant would be able to review
fee information associated with those TINs (if available in the Class Administrator’s records), file
a claim if they agreed with the fee amount, or engage in the challenge process if they did not or if
fees were unavailable. As of the date of this declaration, no new registration accounts can be

created via the Merchant Portal.

DECLARATION OF LOREE KOVACH REGARDING ONGOING CLAIMS PROCESS AND
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6. The Class Administrator also automatically created registration accounts for Class
Members who filed claims via mail or email to allow them to more easily access information about
their claim, respond to communications, and take any further actions with respect to their claim
via the Merchant Portal.

7. As of August 12, 2025, there are 1,113,638 registrant accounts in Epiq’s records.
These 1,113,638 registrants have linked 2,119,233 TINs to their accounts.

8. As of August 12, 2025, claims have been submitted for 1,424,566 unique TINs.
These claims currently represent over 45% of all interchange fees in the data available to Epiq.

9. As of August 12, 2025, 692,872 unique TINs have been registered, but the
registrant has not yet submitted a claim for the TIN. Below are additional details about these
registered TINs without claims:

a. 25,358 TINs are in conflict because they have been registered by two or more
parties purporting to have authority to act on behalf of the TIN.! Parties in conflict
are first asked to resolve the conflict amongst themselves. If they cannot do so, the
conflict is referred to the Special Master for further determination as to which
registrant is appropriately authorized to act on behalf of the TIN. As conflicts are
resolved, claims are typically filed, thus Epiq expects claims to be filed for the
majority of these TINs after the conflicts are resolved.

b. 134,686 TINs have been registered by an individual or entity which has not

provided sufficient documentation proving the registrant’s authority to act on

1 As of August 12, 2025, a total of 160,163 TINs have been registered by more than one registrant and have
entered the conflict process. As of the date of this declaration, approximately 84% of all conflicts have been
resolved.

DECLARATION OF LOREE KOVACH REGARDING ONGOING CLAIMS PROCESS AND
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behalf of the TIN. These registrants have been provided with notice of the
deficiency and an opportunity to cure; they are also entitled to dispute any rejection
of their documentation by the Class Administrator via an appeal to the Special
Master.?

c. 160,900 TINs are not in conflict, nor are they engaged in the deficiency process
regarding insufficient proof of authority, but the registrant has yet to file a claim.
Of these, 157,751 were registered on or before the February 4, 2025, claim filing
deadline. Epiq sent periodic reminders to these registrants, reminding them of the
filing deadline and the need to take further action with respect to the TIN. Given
the reminders and the fact that no action has been taken since the filing deadline,
Epiq does not expect claims to be filed for most, if not all, of these TINs. The
remaining 3,149 TINs were registered after the filing deadline; thus, it is more
likely claims will be filed for TINs in this population.

d. 371,928 TINs are not in conflict, nor are they engaged in the deficiency process,
but the registrant is a payment facilitator and the TIN(s) it registered belonged to a
submerchant client of the payment facilitator. As discussed further in Para. 12,
infra, payment facilitators are currently unable to file claims on behalf of their
submerchant TINs because the merchants themselves, and not the payment
facilitators, are Class Members. These registrants have been provided with notice
of this determination and an opportunity to dispute via an appeal to the Special

Master. Claims will only be allowed for these TINS if the Special Master so directs

2 Where a registrant does not respond or provide appropriate proof of authority, no claim will be accepted for the
associated TIN.

DECLARATION OF LOREE KOVACH REGARDING ONGOING CLAIMS PROCESS AND
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or if the Lanning appeal is resolved in a way that would make these payment
facilitators Class Members.

10. Class Members who filed claims could either agree with the interchange fee
amounts in Epiq’s records, if available, or could engage in a multi-step dispute process if they
disagreed with the fees in Epiq’s records. Class Members for whom Epiq did not have fee data
could likewise engage in a multi-step process to attempt to locate or calculate their estimated fees.
The following numbers are as of August 12, 2025.

a. There are 970,888 TINs for which claims have been filed where the Class Member
agreed with the fees in Epiq’s records. As of the date of this declaration, the
interchange fees associated with this population account for approximately 63% of
all claimed fees.

b. There are 193,230 TINs for which claims have been filed where the Class Member
disagreed with the fees provided by Epiq and submitted a research request.
Research requests are submitted via the Merchant Portal by clicking the “Request
Research” button and including various data points that Epiq could use to re-query
the transaction data and attempt to find additional transaction records. These
research requests are either pending review and completion by Epiq or it has been
less than 30 days since the results of the research request have been provided to the
Class Member. See Para. 11, infra, for further discussion regarding deadlines
relevant to the dispute process.

c. There are 339,696 TINs for which claims have been filed where no transaction data
is available in Epiq’s records, and the Class Member provided an estimated

interchange fee amount, stated that they did not know their estimated interchange

DECLARATION OF LOREE KOVACH REGARDING ONGOING CLAIMS PROCESS AND
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fees during the Class Period, or otherwise submitted annualized sales data volumes
by clicking the “Provide Sales Data” button on the Merchant Portal. These
submissions are either pending review and resolution by Epiq or it has been less
than 30 days since the Class Member has been informed of the resolution of their
submission.

11. The above numbers are subject to change as Class Members take further action with
respect to their claims. Specifically, the following activities are ongoing with respect to certain
claims and may impact the above numbers:

a. Resolution of Conflicts. As noted in Para. 9.a. above, when two or more registrants
register the same TIN, the record is considered to be in conflict. The conflicted
parties are asked to resolve the conflict amongst themselves. If they are not able to
do so, the conflict is resolved by the Special Master.®> Once a conflict is resolved,
the registrant deemed to have authority to act on behalf of the relevant merchant
has 30 days to take the next step relevant to the claim, whether that be filing a claim
or challenging the interchange fee data in Epiq’s records via submission of a
research request or sales data.

b. Resolution of Research Requests. For claimants who have submitted a research

request, once they are notified of the results of that research by Epiq, they have 30

3 The Plan of Distribution provides for an appeal process that goes beyond the Special Master, including for appeal
to the District Court and beyond.

DECLARATION OF LOREE KOVACH REGARDING ONGOING CLAIMS PROCESS AND
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days to take any further action with respect to the claim.* Claimants who are not
satisfied with the results of a research request can submit sales data.

c. Resolution of Sales Data Submissions. Claimants who submit sales data to contest
the interchange fees in Epiq’s records may be asked to produce documentation to
support some or all of their sales figures and are given 30 days to do so.> Once a
sales data submission is reviewed and resolved by Epiq, the claimant has 30 days
to take any further action with respect to their claim. Claimants who still disagree
with their interchange fee amounts may submit a narrative dispute detailing what
they think their interchange fee amounts should be, along with documentation
supporting the narrative.

d. Resolution of Fee Disputes. Claimants who have submitted a narrative dispute
regarding their interchange fees have 30 days to take further action with respect to
their claim once Epiq resolves the dispute. Claimants who still disagree with their
interchange fees and with Epiq’s resolution of their dispute can appeal to the
Special Master.

e. Resolution of Appeals to the Special Master. The Special Master will review all

appeals from determinations by Epiq and will request further documentation or

4 As of August 12, 2025, Epiq has received research requests for 193,222 TINs. Over 180,000 of these requests have
been completed. Over $5.35 billion in interchange fees has been located as a result of completed research
requests to date.

5 As of August 12, 2025, Epiq has received and is processing sales data submissions for 35,015 TINs.
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briefing from the Class Member as needed, pursuant to the process outlined in the
Court’s Revised Order Appointing Special Master, Dkt 9403, 9 4.

OUTSTANDING LEGAL ISSUES

12. Payment Facilitators

a. On May 28, 2024, the Court issued its Order and Memorandum enforcing the
Settlement Agreement with regard to payment facilitators and their merchant-
customers. The Court found that merchant-customers, not the payment facilitators,
accepted payment cards and are therefore members of the Rule 23(b)(3) Class.

b. Inits August 8, 2024, Memorandum & Order (the “Payfac Trust Order”), the Court
directed Class Counsel to “establish and fund a trust account with settlement funds
owed to merchants who used the services of payment facilitators such as Square
and Intuit, pending the Second Circuit’s resolution of the [Lanning] appeal.”’

c. The identification of “merchants who used the services of payment facilitators”
(otherwise referred to as “submerchants”) in the transaction data, and calculating
“settlement funds owed to [them]” for purposes of funding the trust, is a particularly

difficult task.

& Over the last 14 months, Epiq has worked with the Special Master on a variety of issues related to the
administration. As of the date of this declaration, the largest concentration of time has been spent on the continued
resolution of the large volume of registration conflicts between third-party filers, merchants, and claim
purchasers. In consultation with the Special Master on process and content, Epiq has issued over 31,000 Special
Master Conflict Determinations and resolved over 90,000 conflicts with more than 16,000 additional conflicts in
process of final resolution. In addition, Epiq has worked with the Special Master on matters related to payment
facilitator, conflict, claim purchaser, and proof of authority disputes and communications to resolve the same. Epiq
expects certain Special Master standing orders related to this activity to begin issuing in the near future.

7 ECF No. 9384.
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d. As an initial matter, there is no identifier in the data available to Epiq to denote
which TINs used payment facilitators and which did not. Epiq, using only the data
provided by Visa or the acquirers, cannot identify with any certainty which claims
may relate to merchants who used the services of a payment facilitator.

e. Epiq can identify certain merchants who used payment facilitators via other
methods. It can refer to the opt-outs from payment facilitators Square and Intuit,
which included the TINs of their clients. Other payment facilitators have attempted
to file claims on behalf of their submerchant clients by registering those TINs, and
Epiq can refer to those registrations to identify TINs of merchants who
presumably used those payment facilitators. There is also limited ability to identify
submerchants of PayPal in the data provided, and certain trends in the available
transaction data typically indicate payment facilitator activity. These proxy
methods would not, however, identify all merchants who used payment facilitators
nor would they identify all transactions intermediated by payment facilitators. In
addition, the above data sources do not indicate whether the identified merchant
used a payment facilitator for a portion of the Class Period or for the entire Class
Period.

f. Even with respect to the merchants who used payment facilitators and who could
be identified by the above proxy methods, calculating the interchange fees of each,
and thus the settlement funds owed to them, is difficult at this juncture. Many such
claims are still engaged in the challenge process identified in Para. 9.d., supra. The
records available to Epiq to calculate submerchant interchange fee amounts are

often insufficient, thus these Class Members are more likely to need to engage in
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the challenge process to ensure their claim is based off the correct interchange fee
amount. These transactions are harder to identify because transactions handled by
a payment facilitator typically appear under the payment facilitator’s merchant
identifier rather than that of the underlying submerchant, and the other data related
to those transactions is insufficient to determine the submerchant to which the
transaction belongs.

g. Even if Epiq were to estimate the fees owed to identifiable submerchants and
extrapolate from those estimated fees the fees owed to unidentifiable submerchants,
this amount would likely not be sufficient to address all possible outcomes of the
Lanning appeal. Should the Lanning appeal result in a reversal of the Court’s May
28, 2024, Order, such that payment facilitators can assert that they are the Class
Members in the Settlement entitled to file claims, then the trust that is to be
established should include any settlement funds that would be awarded under this
outcome.

h. For purposes of illustration, let us assume that Payment Facilitator X did not opt
out, and has attempted to file a claim, and the total interchange fees attributed to
their submerchants during the Class Period are $50 million. A subset of Payment
Facilitator X’s submerchants filed timely claims accounting for $10 million in
interchange fees; the remainder of its submerchants did not register or file claims.
If the Lanning appeal is resolved in favor of payment facilitators, $50 million of
interchange fees would be claimed by Payment Facilitator X, rather than the only
$10 million in fees associated with its submerchants who filed claims and are

currently considered Class Members. Accordingly, the appropriate amount of
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funds to place into trust would be the settlement funds associated with the highest
possible payment outcome related to resolution of the appeal.

1. To thus appropriately fund the trust, Class Counsel and Epiq propose a conservative
approach (meaning one that accounts for all possible outcomes such that the risk is
that the trust is overfunded rather than underfunded) whereby the following
transactions are identified: 1) all transactions associated with card-acceptor IDs
with a “PayFac” flag in the AMMFS5 data produced by Visa; 2) all transactions with
trends that typically identify payment facilitator activity, such as asterisks in the
merchant name in the AMMFS5 data; 3) any transactions associated with TINs
identified on Square and Intuit’s opt-out submissions; 4) all transactions associated
with PayPal, and 5) all transactions associated with a TIN registered by a payment
facilitator.® The estimated pro rata payment amount that would result from all such
fees, based on current data related to claims filed, is then calculated and used to
fund the payment facilitator trust.” Using this methodology, Class Counsel and Epiq
recommend that $2,900,000,000 be placed in the trust account referenced in the

PayFac Trust Order.

8 This methodology assumes that, regardless of the outcome of the Lanning appeal, no new registrations will be
allowed. For instance, if the appeal is resolved in such a way that payment facilitators are determined to be class
members, any payment facilitators who have not already registered via the Merchant Portal or otherwise
attempted to file a claim will not be given the opportunity to do so in the future. Otherwise, money may not have
been appropriately set aside for payment facilitators with a large volume of interchange fees but which could not
be identified via the proxy methodology.

9 A less conservative approach was also considered, whereby Epig would identify the same set of interchange fees
but then limit the calculation to only those fees associated with TINs that had been registered or filed a claim to
date. This methodology would have resulted in a trust fund of $2,075,080,000. However, because many such TINs
may still engage in the challenge process and their associated fees could thus increase, as discussed above, this
approach was discarded as too risky.
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Branded Operators

On October 1, 2024, the Court issued an order (the “Branded Operator Trust
Order”) based on Class Counsel’s agreement with the Old Jericho plaintiffs and
directed Class Counsel to “fund a trust account with settlement funds owed to
branded gasoline retailers who contract with their suppliers to receive card-
acceptance services.”!”

Similar to the payment facilitator obstacles outlined above, the population of
branded gasoline retailers who contract with their suppliers to receive card-
acceptance services cannot be easily identified within the data available to Epiq. In
particular, the data available to Epiq does not reflect any contractual relationships
regarding card acceptance services between gasoline retailers and their suppliers.
Epiq can use Merchant Category Code (“MCC”) information provided in the data
to identify transactions that are likely to be related to gasoline retailers, with varying
degrees of certainty. MCC information is available at the transaction level, not the
TIN level, so in order to identify MCCs applicable to a merchant, the transaction
must be linked to a TIN in the Class Administrator’s records. In addition, not all
transactions have any MCC information associated with them in the available data.
There are MCCs that are strongly related to gasoline retailers, such as “service

b

stations” and “automated fuel dispensers,” while other MCCs are sometimes
related, such as “Convenience Stores and Specialty Markets.” Class Counsel and

Epiq have determined that the appropriate proxy method for calculating the

10 ECF No. 9450.
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appropriate funding for the trust is to identify all transactions associated with any
MCC:s that are either strongly related or sometimes related to gasoline retailers and
calculating the pro rata payment associated with those transactions based on claim
data currently available.!!

e. Use of MCCs in this way will result in a trust that is overfunded, as noted above,
because including certain MCCs such as the ones related to convenience stores may
include some merchants who do not sell gasoline. It will also be overbroad
insomuch as OId Jericho Plaintiffs seek to represent merchants in /llinois Brick
repealer states, and the population identified via MCC will not distinguish between
merchants in repealer states and those which are in non-repealer states, nor can Epiq
identify from the data available to it with certainty which Class Members or
transactions are related to repealer states.

f. Based on the methodology discussed above, Class Counsel and Epiq have
calculated $450,000,000 as the amount to be placed in the trust account referenced
in the Branded Operator Trust Order.!?

14. General Information

11 Using MCCs to identify transactions related to gasoline retailers is a better proxy than attempts to identify
relevant merchants by name because many branded gasoline retailers and suppliers use business names that have
no apparent relation to “gasoline,” such as ROUTE 66 IECA, FAST STOP 103, and ASC SF LLC, rather than the name
of the gasoline brand they sell, like Chevron or BP.

12 As with the PayFac Trust Order, a less conservative approach was considered whereby the population of
transactions upon which the calculation was based was further limited to only instances where the identified
transaction was linked to a TIN that was registered, but this approach was discarded for similar reasons, including
that such claims may still be in the process of challenging their interchange fee amounts. This less conservative
calculation would have resulted in a trust amount of $270,000,000.
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a. Should the Court agree with these recommendations, each trust will be created as a
sub-account of the existing Qualified Settlement Fund (“QSF”) established for this
settlement. The trust funds will be segregated from the remaining balance in the
QSF but will earn interest for the benefit of the Class at the same rate as the
remaining funds in the QSF.

b. The amounts of each trust can be revised at any time if the Court so recommends.

IDENTIFICATION OF INITIAL PARTIAL DISTRIBUTION POPULATION

15. Class Counsel asked Epiq to outline a process by which an initial partial
distribution, to those claimants that are not potentially impacted by the outstanding legal issues
and whose claims are not otherwise still in process, could be paid a portion of their total anticipated
award before the end of this year. By excluding both claims still in process, those potentially
subject to audit in the future, and those potentially impacted by any of the pending legal issues,
Epiq identified a population of claims which could be issued initial partial payments now, with a
conservative holdback that takes into account the legal issues discussed in Paras. 12 — 13, supra,
and as discussed further below.

16. The population of claims that could be included in an initial partial distribution was
identified by including claims that met the below criteria:

a. The claim was submitted timely;
b. The TIN is not in conflict;
c. The claimant agreed with the fees provided by the Class Administrator on the pre-

populated claim forms or on the Merchant Portal;
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No research request was submitted;'?

No annualized sales data was submitted; and

The claimant has not otherwise engaged in any challenge or dispute process.

The initial population excludes claims where any of the following is true:

Claims submitted after the February 4, 2025, deadline;

Claims missing the estimated interchange fees paid during the Class Period where
the claimant either left the field blank or checked the “I don’t know” box;

The claimant did not agree with the fees provided by the Class Administrator (i.e.,
a research request and/or sales data was submitted);

Claims with a pending response deadline associated with unresolved conflicts,
deficiencies, disputes, research request results, sales data results, or fee disputes;
Claims with any pending issue before the Special Master;

Claims included in Epiq’s Audit Plan population (discussed in further detail in
Para. 21, infra);

Claims associated with Excluded Party TIN;

Claims with MCCs associated with gasoline, as discussed in Para. 13, supra; and
Claims from payment facilitators or submerchants, as discussed in Para. 12, supra.

In addition to the populations identified as excluded above, Epiq recommends also

excluding from the initial partial distribution any otherwise eligible claims where the total

estimated pro rata payment amount is less than $5.00. As of August 12, 2025, this accounts for

13 Those claimants who disagreed with the interchange fee totals in the data and submitted research requests that

have been resolved are not in the initial partial distribution population as those claims will be subject to the Audit

Plan, discussed in Para. 21, infra.
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99,877 claims. As discussed further in Para. 23 — 24, infra, any initial payment of eligible claims
must be a partial payment of the total estimated pro rata award, resulting in multiple payments for
any claims included in an initial partial distribution. It will be more cost-effective to send those
claimants with lower payment amounts only a single payment at a later date, rather than two or
more low-value payments.

19. After applying the criteria outlined in Paras. 16 — 18, supra, 605,472 claims were
identified as potentially eligible for an initial partial distribution payment. Epiq then conducted
various quality assurance checks on this population. These checks included, but were not limited
to:

a. A manual review of all top 100 claims (by interchange fees) in the population,
including authorization documentation, signatory authority, and address checks;

b. A data analysis of the top 2,500 claims (by interchange fees) for data anomalies;

c. A random sampling of proof of authority documentation across the entire
population;

d. A review of merchant name discrepancies, where the Class Member merchant name
provided by the claimant differed from the merchant name in the transaction data;

e. Fraud checks, including a review of claims submitted from the same IP address and
those that contain duplicative name and address information; and

f. A data analysis to ensure no invalid TINs were included in the population.

20. Section IV.B. of the Plan of Distribution states that Epiq will be responsible for
developing an appropriate plan to audit claim forms (an “Audit Plan”) and will provide the Audit
Plan to Class Counsel before beginning any audits. A preliminary Audit Plan has been shared with

Class Counsel and will be finalized once all claims processing activities have been concluded. It
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is customary to perform audits on finalized populations in order to ensure both statistical

significance across the whole population as well as to ensure that, should the audit return abnormal

results for the particular audit group, the entire group can be subject to further review.

21.

h.

22.

At this time, the preliminary Audit Plan includes the following activities.
Random sampling (of a statistically significant size) of the entire claim population;
Random sampling of all claims submitted by third-party filers;
Random sampling of all claims that were:
1. Updated via research request

il. Updated via sales data submission

iii. Updated as a result of any other dispute step
Certain high-value claims with interchange fees above a designated threshold;
All claims that were updated by moving transactions from one TIN to another (i.e.,
instances where the merchant business was sold during the Class Period);
All claims where the TIN was associated with a potential payment facilitator (i.e.,
where a known payment facilitator attempted to register for the TIN);
All claims where the TIN was not in the original data set used for the claim form
mailings, nor in any supplementary data sets for additional Class Members as
discussed in the Second Supplemental Notice Declaration;
Other populations manually selected by Epiq.

Aside from the general random sampling referenced in Para. 21.a., supra, the

claims included in the initial partial distribution population were unlikely to be included in any

other audit populations and otherwise pose low risk of fraud or other fee calculation issues.
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CALCULATION OF THE PRO RATA DISTRIBUTION AMOUNT

23. In order to ascertain the initial partial distribution amount for the population of
claims discussed in Paras. 16 — 18, supra, and again summarized in Para. 28 below, Epiq undertook
a conservative approach to calculating the potential pro rata value to be applied to a claimant’s
interchange fees. To account for the uncertainty regarding the resolution of the Lanning and Old
Jericho appeals, as well as the number of claims where claimants are still in the process of
challenging their interchange fees, Epiq used the total amount of fees available in the data in its
possession as the denominator, rather than the total fees claimed. While it is extremely unlikely
that any resolution of the pending appeals and pending challenges results in a scenario where all
interchange fees in the data produced to Epiq are claimed, this conservative approach will allow
for a reasonable calculation without requiring extensive efforts to project the final value of claims
where challenges to the fee amount are still in progress, and will provide a buffer for the inherent
lack of precision available in calculating the funds to place in trust regarding the pending appeals.

24. The result of this approach is a pro rata value that is likely far lower than the
ultimate and final pro rata value that will be calculated after all appeals are resolved and all claims
have been fully processed. Claimants eligible for the initial partial distribution will thus receive a
payment that is only a portion of their total pro rata award, as is necessitated by the lack of certainty
at present time. As outlined in Paras. 12 — 13, supra, once the outstanding legal issues are resolved
and, once the challenge process has concluded and the full universe of claimed interchange fees is
known, Epiq can complete the final pro rata calculation and ensure that supplemental payments
are made to any merchant initially only paid a portion of their total settlement award.

25.  In calculating the net settlement amount available for distribution, Epiq has

deducted amounts representing anticipated future costs. This includes Epiq’s anticipated
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administrative fees through the remainder of the administration and any possible future attorney
fee awards. In addition, and again to be conservative, while the settlement funds will continue to
earn interest throughout the life of the settlement administration, Epiq did not include projected
future interest in the calculation of this initial partial distribution.

26. It should also be noted that the pro rata value used to calculate the initial distribution
amounts for claimants is not impacted because Class Counsel and Epiq recommend the more
conservative calculations for funding the trusts related to the PayFac and Branded Operator Trust
Orders. The overall holdback amount that results from the initial distribution calculation
methodology would not change had the less conservative amounts referenced in footnotes 9 and
12 been used; only the amounts placed into trust would change.

27. Should the Court provide its approval for an initial partial distribution, Epiq
proposes updating functionality on the Merchant Portal to lock any claims that would be paid in
the initial partial distribution to ensure that claimants do not unintentionally take actions that would
result in their removal from the payment population. Once locked, these claimants would no longer
be able to submit a research request or annualized sales data disagreeing with the interchange fee
amounts that they previously agreed with when filing their claim without explicit permission from
Epiq. The claims in this population have been finalized for a substantial amount of time, and these
claimants are unlikely to make changes at this stage since they already accepted the interchange
fees in the transaction data.

28.  As of August 12, 2025, after completion of all quality assurance checks, the
proposed initial partial distribution population would include 605,472 merchant claims
(approximately 42% of all claims filed), submitted by 499,175 registrants (approximately 44% of

all registrants). The associated interchange fees for these claims amount to $36,151,062,607.90.
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As discussed in Paras. 16 — 18 above, this population includes timely claims where registrants have
authority to file on behalf of the provided merchant TIN, there is no conflicting registration or
claim for the same TIN, the merchant agreed with the interchange fee amounts provided on the
claim form or in the Merchant Portal, and the claimant has not otherwise engaged in any challenge
or dispute process. Excluded from the population are claims that would have otherwise been
included, but for the fact that the payment calculated for the claim in the initial partial distribution
was less than $5.00, as discussed in Para. 18 above. The total funds to be distributed in the initial
partial distribution is $426,063,670.16.

29. As noted above in Para. 11.a. above, it is possible that claims in this population
may be removed from the initial partial distribution if another registrant were to register the TIN,
thus putting it into conflict, between now and when payments are distributed. In addition, if any
Class Member in the population requests and is granted permission to take additional steps with
respect to their claim, despite having passed various deadlines by which they may do so, the Class
Member may be removed from the population.

30. Once an initial partial distribution is approved by the Court, Epiq will update the
Merchant Portal to indicate for registrants whether their claims are included in the initial partial
distribution and the initial distribution payment amount for those that are, and will contact each
registrant with a claim or claims in the initial partial distribution and ask them to visit the Merchant
Portal, review their claim(s) to be included for payment, and then elect how they would like to be
paid. Where a registrant has more than one eligible claim for payment, they will be able to elect a
single payment as a lump sum or elect a different payment method for each merchant. Epiq

anticipates that available payment methods will include mailed physical check, direct deposit, and
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certain digital payment options to be determined by Class Counsel. Registrants who fail to make
a payment election will be issued a paper check by mail for each claim.

31. Making required updates to the Merchant Portal to accommodate the payment
process, as described above, conducting outreach to registrants and providing them sufficient time
to make a payment election, conducting any final fraud checks based on payment direction
provided, and effectuating payments, is a multi-step process. As such, Epiq recommends that the
Court order a distribution no earlier than 90 days from the date of its Order approving said
distribution.

CONCLUSION

32. The proposed plan described in this declaration for issuing initial payments is
reasonable and will provide a measurable benefit for more than half of the claims received to date.
In recognition of the fact that Class Members have been waiting many years to receive payments,
the plan is calculated to pay as many claims as possible while maintaining a reasonable and
conservative holdback of sufficient funds to account for any possible results of the outstanding
legal issues and the resolution of all conflicts, research requests, sales data submissions, and any

other pending disputes concerning the claims excluded from the initial partial distribution.

I declare under penalty of perjury under the laws of the United States of America that the
foregoing is true and correct to the best of my knowledge.

Executed on August 19, 2025 at Seattle, Washington.

e/

Lorec"ﬁovaéh
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The Court, having considered Rule 23(b)(3) Class Plaintiffs’ Motion for Initial, Partial
Distribution of Settlement Funds, having considered all of the submissions and arguments with
respect to the motion, and having ruled on the motion, ORDERS as follows: The Net Settlement
Fund, shall be distributed to claimants as detailed in Rule 23(b)(3) Class Plaintiffs’ Motion and
accompanying declarations and exhibits thereto.

IT IS SO ORDERED.

DATED:

THE HONORABLE MARGO K. BRODIE
UNITED STATES DISTRICT COURT CHIEF JUDGE

96444949.1
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